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“Our purpose – Plants Powering People™ – is 
about finding ways to create products using 
resources that are already at our disposal. It 
is about how we can best use plants to 
enhance our lives without degradation of the 
environment.”

- Jay Pardasani, Wunderoots Brand Mgr. 
Bakersfield, CA

The opportunity to work for a mission driven 
company with a plant-based purpose 
resonated with Jay Pardasani from a health, 
sustainability and environmental point of 
view. “Living in Los Angeles I always heard 
great things about Bolthouse Farms as a 
company, that it was a great place to work, 
and that people stayed because of a real 
family atmosphere.” he said. Jay joined the 
organization seven months ago as a Brand 
Manager on the Bolthouse Farms 
Wunderoots™ growth platform team, 
focusing on new product renovation and 
development. Jay works cross-functionally 
with others in Research & Development 
(R&D), Finance and Procurement on category 
defining products like the Bolthouse Farms 
Wunderoots line of carrot-based meal 
solutions . He enjoys working with the team 
on innovative products,  providing consumers 
simple, easy to prepare and delicious ways to 
eat more vegetables.

In a role like Brand Management, the work 
can be very analytical and more traditional in 
nature, however with the new categories and 
innovative products he is able to work on, Jay 
appreciates the creativity he is afforded. 
“The environment is changing, small brands 
are winning, consumer needs are evolving, 
and then there is the impact of COVID-19, so 
it is important to be malleable and creative in 
thinking, and I love that,” he said.

Jay’s creativity translates into his culinary 
carrot cooking skills too. He loves to make 
carrot fries for his kids by thinly slicing

carrots, oven-roasting them in cinnamon and 
a variety of other spices for a deliciously 
sweet and savory treat. And for Jay, treats 
are not just for kids, as he has some delicious 
treats he would create if he were a member 
of the Innovation Team.  “Bolthouse Farms 
made carrot juice accessible and delicious, so 
let’s create something refreshing like carrot 
seltzer or a carrot wine!” 

He feels lucky and honored to work for 
Bolthouse Farms on category defining, 
innovative plant-based foods, something he 
didn’t think would happen in his career. “Our 
purpose – Plants Powering People™ – is 
about finding ways to create products using 
resources that are already at our disposal. It 
is about how we can best use plants to 
enhance our lives without degradation of the 
environment,” Jay explained.

Having come from a more traditional 
Consumer Packaged Goods (CPG) role, it 
was no surprise that if he could have any job 
at Bolthouse Farms he thought it would be 
interesting and rewarding to work with the 
Agriculture Operations team in the carrot 
fields. As he continues to immerse himself in 
the Bolthouse Farms business, he is looking 
forward to touring the farms to learn more 
about that side of the business, especially 
after seeing the how much work goes into 
making the Wunderoots line. “My favorite 
memory with Bolthouse Farms so far 
happened one month into the job when I 
visited our fresh carrot operations facility to 
see first-hand how much effort, smarts, and

teamwork went into getting the Wunderoots
line produced, shipped and in market for our 
regional test launch this past summer.” 

Working hard to make things happen hits 
close to home as Jay spoke of his personal 
heroes. “My parents have done so much. They 
immigrated from India to Australia when 
they were in their early 20’s back when there 
was no internet or major technologies to help 
them navigate such a major life change, and 
yet they were able to give their children such 
a great life. I admire how hard they worked 
and the countless risks they took.” 

Much like his parents Jay would make his 
own journey to a new country while in his 
early 20’s when he came to the United States 
to earn his MBA and have access to the 
largest CPG companies in the world. “I try to 
live my life having as much fun as possible 
without taking myself too seriously – give it a 
good go, give everything effort!”


