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UPCOMING EVENTS

August/September 2021
AUGUST EVENTS
•

Midsummer Scream
Presents Awaken the
Spirits (Aug. 14-15)

SEPTEMBER EVENTS
•
•
•

Golden State Tattoo
Expo (Sept. 17-19)
Bride World Expo (Sept.
26)
CannMed (Sept. 29-Oct.
1)

CITYWIDE EVENT HIGHLIGHTS
•
•
Pictured: International Gem and Jewelry Show

From the Executive Director
Greetings,

On June 15th California entered in a new phase of the pandemic allowing
most industries across the state to return to usual operations, including
events at the Pasadena Convention Center. There are 14 citywide meetings
scheduled for the upcoming year a promising sign for the future. We’ve also
seen an increase in travel bookings and we are cautiously optimistic for
the future of tourism in Pasadena. With sunshine and warm weather on our
side, we hope to encourage visitors to attend outdoor activities and summer
events.

•
•
•
•
•
•
•

Jeanne Goldschmidt
Executive Director
Pasadena Convention and Visitors Bureau

Tribeca Film Festival
Drive-in (Aug. 5-26)
Summer Concert
Series at One Colorado
(Through Aug. 28)
Pasadena Pops Summer
Concert Series (Aug. 14,
28, Sept 11)
UCLA Football Season
(Begins Aug. 28)
MUSE/IQUE at the
Huntington (Aug. 18-19,
Sept 22-23)
Kidspace Bubble Planet
(Through Sept. 6)
Pasadena International
Film Festival (Sept.
9-16)
Divine Immersion: The
Experiential Art of Nick
Dong (Through Oct. 3)
Alison Saar: Of Aether
and Earthe at the
Armory Center (Through
Dec. 12)

TOURISM STIMULUS PLAN
Tourism is essential to the
economy, providing an
indispensable source of job
creation. It is a resilient industry
that serves to support our national,
state, and local economies.
Each year, over 3.5 million visitors
arrive in Pasadena, generating
$700 million visitor spending and
injecting over $120 million in state
and local tax revenues. The tourism
industry supports over 6,000

local jobs and is the eighth largest
employer in Pasadena (Tourism
Economics).
On Monday, June 14, 2021, the
Pasadena City Council approved
a segment of the American
Rescue Plan Act of 2021 to fund
a $475,000 Pasadena Tourism
Stimulus Recovery Plan.
The plan will allow the Pasadena
Convention & Visitors Bureau

Featured Story

626 DAY
CELEBRATION
The City of Pasadena and the Convention &
Visitors Bureau planned a citywide marketing
campaign to encourage locals and visitors
to support small businesses and cultural
institutions in anticipation of the June 15
California reopening. Businesses offered
special discounts and giveaways for the specific
day. The celebration resulted in 1 million
impressions, 20k+ webpage views, and 100k+
Instagram impressions.

to bring back key full time staff
positions.
The PCVB staff will implement a
multi-layered marketing campaign
to attract visitors to the destination
and increase visitor spending to
local hotels, restaurants, retail, and
cultural attractions.

Featured Story

TOURISM RECOVERY BEGINS, ADVENTURE AWAITS
Tourism has proven to be one of the fastest industries to recover in the aftermath of a crisis and
its reactivation will help restore jobs and businesses. Visit Pasadena launched its tourism recovery
advertising campaign to attract visitors and drive business to local hotels, restaurants, retail and cultural
institutions just in time for the busy summer travel season. The initial multi-layered campaign included
an “Adventure Awaits” campaign on popular travel platforms (Expedia, Tripadvisor, Sojern), social media
sponsored content (Facebook and Instagram) as well as other supporting activities.

VISIT CALIFORNIA
SPONSORSHIP
As a part of the Tourism Stimulus
Plan, Visit Pasadena sponsored
a dedicated e-newsletter to Visit
California’s 180,000+ opt-in
subscribers The article highlighted
four strengths of Pasadena’s leisure
portfolio - arts, culture, outdoors,
and cuisine.

$5+ MILLION
predicted economic
impact

27,500+
flight searches

3,000+

confirmed travelers

2,800+

total bookings

491k

impressions

(Data based
on Sojern
and Expedia
campaign
performance
dates between
June and July
2021)
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ROSE BOWL IS BACK
IN PERSON
The Rose Bowl makes a comeback with a
fresh new lineup of festivals and football.

MUSEUM PROMOTIONAL
VIDEO
PCOC Board Chair Tyron Hampton helped promote the
reopening of museums throughout Pasadena. In the
video, he interviews Kidspace Children’s Museum CEO
Lisa Clements and their work to reopen the museum
to families safely. The video was distributed on Visit
Pasadena channels and KPas.

Tribeca Film Festival
Drive-In
August 11 - 26

UCLA Football
Season
August 28 November 27

Rose Bowl Half
Marathon
September 26

Craftoberfest
October 16

VISITOR CENTER
REOPENING
We are pleased to share that the Pasadena Visitors
Center has reopened its doors and phone lists to help
welcome back visitors. Our knowledgeable staff are
on site Monday – Friday, 9:00 am to 4:00 pm to assist
guests with travel questions, highlight attractions, and
recommend activities and restaurants during their
stay.

Head in the Clouds
Music Festival
November 6 - 7

For more events, visit rosebowlstadium.com

