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Meet CrowdRiff.

CrowdRiff is a visual content
marketing platform trusted by
over 800+ travel and tourism
brands worldwide.
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Agenda

1.

Using social media to boost your following &
bottom line: 6 tips (30 mins)

Getting rights to UGC to drive more purchases
online (20 mins)

Break: 5 minutes

Use Instagram & Facebook live to build an
audience & loyal customers (30 mins)

Live Q&A: 20 minutes

@airbazoo



Introduce yourselves!



On social media?



Frequency?



Using social media to
boost your following &
bottom line: 6 tips
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Quick tips

=

Share your origin story
Let your staff takeover your account for a day

Give people a peek into your “day in the life” in the business

£ % %

Focus on authentic over perfect







ol ROGERS & 1:03 PM 11l ROGERS & 1:03 PM @ 1 45%C )
Q. #visitmesa I < #visitmesa
To| Accounts Tags P
B g V. 16.5K posts

16.5K posts y

Hashtags are

an important
discovery tool on
Instagram

#visitmesagne
1000+ posts

#visitmesasupes
100+ posts

#visitmesasaltriver
100+ posts

#visitmesalakeday
Fewer than 100 posts

#visitmesaverde
100+ posts

#visitmesaaz
Fewer than 100 posts

#visitmesaapachetrail
Fewer than 100 posts

#visitmesasports
Fewer than 100 posts

Q
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Posts with at least 1 hashtag

get more engagement
than posts without hashtags




@worthtakeaway

Add your hashtag in the
first comment to keep
your captions “clean”?

Source: Instagram

Q worthtakeaway New feature inspired
by one of our team mates Richard -
Strawberry Lemon Bar! Served

tomorrow (Friday) through Sunday
while supplies last.

13h

worthtakeaway #phxeats
#azfoodie #instagramaz #azeats
#phoenixfoodculture #mesaaz
#mesa #dtmesa #iheartmesa #phx
#myphx #phxfoodie #eater
#eateraz #thrillist #phoenixaz
#igerphx #igeraz #farmtotableaz
#ediblephoenix
#sandwichoftheday
#sandwichesofinstagram
#foodnetwork #buzzfeast

HEnnAdmnanmm Haviermuahinlzan

Qv

@ Liked by jaroddeanda and 380 others

13 HOURS AGO

N



Showcase your
customers




Dave Gerhardt - 1st we
CMO at Privy (#1 Sales App on Shopify) | B2B Brand Builder
3he ®

B2B companies should copy everything about the UGC playbook (user

generated content) from ecommerce. You should never run an ad again that
does not have real customers in and proof in it. Screen record over Zoom, cut it,

and boom there's your ad.
...See more

O D & 172 - 23 Comments



Quick tips

¥ When your customers tag you in a post, repost to your Instagram Story
¥ Search your location tag for photos related to your business

¥ Ask for permission before reposting to your feed

¥ Give credit (tag the person) when you mention them in your post




SPECIAL FOR FIRST-
TIME ONLINE ORDERS!

Source: @jarrodscoffeeteaandgallery






https://docs.google.com/file/d/1IOCvcQ3imt5otSuFNZZH8FJYdwy0g4ex/preview




Quick tips

¥ Find complementary businesses that target the same customer
¥ Bundle your offerings (e.g. clothing store + boat tour)

¥ Coordinate a week where you cross promote each other

¥ Tag @visitmesa and use #VisitMesa and #CityLimitless




Make it easy
for people to
buy




T.C. Eggington's

@TCEggingtons - Breakfast & Brunch Restauran {1 Start Order

(1)

(3 pay.link

Easy to order online

Home Reviews Menu Photos  More 1k Like Q e

T.C. Eggington's is at T.C. Eggington's.
About See Al 3h - Mesa, AZ, United States - @

West Southern Avenue 1S

Do you love smoothies as much as we do? @

o 1660 S Alma School Rd, Ste ! Smoothies are fresh AND so filling! We have a a few different
129 Mesa, AZ 85210 | fruity smoothie flavors. &

In a hurry? Call ahead and or order online and we will bring your
SUBeTStHIONTE smoothlg to your' car! :
WOODCREEK o #smoothies #fruitsmoothie

o An exciting opportunity to create and e m— B
develop an extra special eating
experience for young and old, over WOODCREEK ) 9
light conversation or business that
starts with the "Crack O' Dawn", just
one of Eggington's original recipes,
served up with style.

PARK PLACE

|b 14,056 people like this



Hours and details
listed in the header

Visual to grab people’s
attention

T.C. Eggington's

@TCEggingtons - Breakfast & Brunch Restaurant {1 Start Or

(1)

(3 pay.link
Home Reviews Menu Photos  More 1k Like Q e
About See All T.C. Eggington's is at T.C. Eggington's.

3h - Mesa, AZ, United States - @

West Southern Avenue 1S

Do you love smoothies as much as we do? @

o 1660 S Alma School Rd, Ste ! Smoothies are fresh AND so filling! We have a a few different
129 Mesa, AZ 85210 | fruity smoothie flavors. &

In a hurry? Call ahead and or order online and we will bring your
SUBeTStHIONTE smoothlg to your' car! :
WOODCREEK o #smoothies #fruitsmoothie

Dobson-Road

o An exciting opportunity to create and e m— B Sy
develop an extra special eating
experience for young and old, over WOODCREEK ) 9
light conversation or business that
starts with the "Crack O' Dawn", just
one of Eggington's original recipes,
served up with style.
PARK PLACE

|b 14,056 people like this °



T.C. Eggington's

@TCEggingtons - Breakfast & Brunch Restaurant {1 Start Or

(1)

(3 pay.link
Map and description to
Home Reviews Menu Photos  More ¥ 1l Like Q e .p p
guide people to
About See All T.C. Eggington's is at T.C. Eggington's. th e I’esta ura nt
3h - Mesa, AZ, United States - @ L,
A T ’
b WL Uy Do you love smoothies as much as we do? @ e
o 1660 S Alma School Rd, Ste ! Smoothies are fresh AND so filling! We have a a few different e
129 Mesa, AZ 85210 | fruity smoothie flavors. & L,
: 7/
bl In a hurry? Call ahead and or order online and we will bring your ,/
2 ST smoothie to your car! ’
2 OB EREeR o #smoothies #fruitsmoothi i

o An exciting opportunity to create and
develop an extra special eating
experience for young and old, over
light conversation or business that
starts with the "Crack O' Dawn", just
one of Eggington's original recipes,
served up with style.

WOODCREEK

PARK PLACE

|b 14,056 people like this
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Look at theg

€ cool, bakeq
Tings made in

___.-- Simple but it works!

Chilling out to_class
tunes today_ and

DM to purchase
Etransfers only
Free local delivery

the calm, safi
ﬁ}% my shop (bs




Clever use of Instagram
Story Highlights
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9:39 B8] . How to Order 3w

1
urbangardef\erto

796 107K 354
Posts Follpwers  Following 1 A
1

L
=

1
Urban Gardener !
Local Business J

'
Urban green thumbs: our physical shopfront is closed but @ weve pOSted
we are offering $5 delivery within 15 km. ava”abi”ty/
Check our stories for available plants and pots. o <
send a clear wishlist.

urbangardenertoronto.com 1
1640 Dupont St., Toronto, Ontarid
Followed by -ajowett, sc girltoy:

cRcizether Plants only? Pots too?
i Use screenshots if
possible.

How to Order 3w

2.

In your message,
include your

full name, address
and phone number.

How to Order

3.

We will confirm your
order by sending you
a total and instructions
on how to e-transfer.

We regret that we are not able

to respond to every order request.

How to Order 3w

Delivery

Delivery date/time
will depend on a number
of factors, but we
will text you when you're
on the next route!

We deliver for $5 within 15km.
We do not offer curbside pickup
at this time.




° littlelemon 10m

YOUR FAVORITE BRUNCH
ITEMS ARE AVAILABLE NOW
FOR DELIVERY.

New stickers to send
your visitors to your --
delivery partner

Send message

< littlelemon

120 8,845 345

Posts Followers  Following

Little Lemon

Restaurant

SF restaurant and gathering place
littlelemon.com

123 Lemon Tree St, San Francisco

Followed by paulapaulo32, boda and 12 others

Support this account during COVID-19.

Contact Message Gift Cards v

Gift card option



6 social media tips for now & beyond

Choose 1 platform that you can keep up with
Get personal

Use hashtags wisely

Showcase your customers

Partner up

T o T T T

Make it easy to buy



Discussion

¥ What are your biggest challenges when it comes to growing your

business on social media?

¥ What’s been your most successful social media “tactic” to date?

¥ Whatkind of posts receive the most impressions/engagement?

¥ Any exciting campaigns coming up?




Getting rights to UGC to
drive more
purchases online

- = o am -—



User-generated content:

Content that is voluntarily created and shared by
fans or customers of a brand who are not
associated with that brand.
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O

Social Media

Reviews &
Testimonials

— -

Text Pictures

Blog Posts

>

>

Multimedia

Video Content

Th

Q&A Forums

Case Studies



Using user-generated
content?



Why UGC?

4x

More likely to purchase
if referred by a friend

Source: Nielsen

1/2

Say UGC is extremely
influential when
deciding
whether or not to buy

Source: BizReport

12X

Customer reviews are

trusted 12 times more

than marketing from
a brand

Source: ClIO.com



Why consider UGC?

W Users trust other consumers more than brands themselves
¥ Thousands of UGC images & videos shared everyday

¥ More brands are identifying consumers’ visuals and incorporating

them into their marketing to make it seem more authentic and relatable

® 1tworks!



azstateparks ¢ IEE KB -

2,570 posts 119k followers 380 following

Arizona State Parks
Tag us in your pictures using #AZStateParks!
linktr.ee/azstateparks

Followed by visittucson, roaminghills, imjessmess +9 more

PESvw OO0

Local Eats How to Help COvID-19 Podcast Dog Safety Fire Safety Google Tr...

#H POSTS & IGTV (2] TAGGED




Case Study: Dollywood

40% | 70% | 3500

Increase in social Increase in social
media following media engagement

Rights-approved
images




Why UGC matters more than ever

.
4
L 4
L 4
.
4

Ability to source imagery and videos for multiple channels
Diversifies your brand’s aesthetic on social

Published content never feels “stale” or inauthentic

UGC will make your message more trustworthy

UGC can replace gaps resulting from budget cuts

UGC is the voice of your community



Getting rights to UGC

< OSﬂﬁnaAszoro... OB ® < @sagﬂsAszOTo.” ORO®

8:56 PM

1) Savesyou time & money

Hopefully we get a chance to work
together on something else in the

2) Build relationships W/ CreatorS future | have some amazing stuff!
Let me know if you guys are looking Will be posting this for Canada day
. for something in specific tomorrow
3) Follow recommendations of ® s

Will do, and thank you so much!
v

social platforms

I'm going to be heading to Banff this
weekend

So let me know if you guys have
. been wanting something from there!

R wow that's beautiful! Would you like

. us to feature it on our feed
| have some amazing stuff! tomOrTow?

Will be posting this for Canada day
tomorrow

q‘ Yeah that would be awesome!
Pl snaceama vimis menae sithan | nact it

@ :A:ssage“ @ @ ° @ Message... @ @ °

Or post to our Stories with credit?




Tips when asking for rights

1. Leave a nice comment that shows appreciation for their work.
2. Tellthem how you want to use their photo.
3. Givethem a way to explicitly say “yes.” Let them know what hashtag

they can use when they respond back to you.

4. Always take a photo of the verbal request.




ﬁﬁ % tideh2ofly + Follow

o St Joseph Bay

= gulfcountyfl @tideh2ofly Love this
shot! s We're looking for eye- |
catching photos to feature in a

digital visitor guide of Gulf County.

We'll give you credit of course wslf
that's okay with you, please reply

with #YesGulfFL

R

4w 2likes Reply

—— Hide replies

tideh2ofly @gulfcountyfl ©
#YesGulfFL

4w Reply

@\ gulfcountyfl Thanks! @)

4w Reply

Qv N

(= Liked by gulfcountyfl and 67 others

APRIL 14

Add a comment...




Getting rights to UGC to drive more
purchases

¥ Identify what content is driving the most engagement online
¥ Reach out to creators and ask for permission to use their content
¥ Remember to ask nicely!

¥ Always take a photo of the rights request

¥ Give the user credit when reposting the visual




Break time & &

5 minutes

»
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Use Instagram &
Facebook live to build an
audience

- = e e =



Live video channels

K3 Yy O

Facebook Live Instagram Live Periscope YouTube Live
(Twitter)




10X 3X 80%

More comments Engagement vs Would rather
vs non-live video non-live video watch a live
video than read a
blog



Using Instagram & Facebook
live?



Live Video Ended

. Share to Story

.,
.
’

Choose the Live option
in your Stories ----___ Share to Story

@_) LIVE CREQTE NOR Delete Video
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queencreekolivemill « Follow

queencreekolivemill Healthy & Simple
Salad Dressing

Perry shows us how to make a quick
and easy salad dressing that his
mother used to make for him growing
up. He still makes this dressing at every
meal for his family today. All you need
is some good extra virgin olive oil,
balsamic vinegar, half a lemon, salt and
pepper! Let's go!

20w
carolyn.ro Yummy ... | think I'll ©
make myself a salad right now!@

20w 3likes Reply

—— View replies (1)

Qv N

3,425 views
APRIL 5

» 0:04/1:06
Add a comment...



https://www.instagram.com/tv/B-mnRvfnnBw/

< queencreekolivemill

Featured on @foodnetwork (@
www.queencreekolivemill.com
25062 S. Meridian Rd., Queen Creek, Arizona

< View Shop )

m Message Contact v

EVOO FAQs Sunday Sup... Visit Us In the kitchen Press

i

Series v

SERIES

PerryiMakes Penne HealtAy & Simple Salad
Sausage Arrabiata Dressing

3.4K views

QUEENCREEKOLIVEMILL
< Posts Follow <

. queencreekolivemill @

Gentle Baby Laundry
Soap
$8.50

Baby Bum Butter

sTuwBRRY
BALSANIC
REDLCTION

Strawberry Balsamic

Reduction
$20.50
| |
& View Products 1l 9 \ 2
£ ..
S
Qv I~ S i
%

Liked by patriciafeltman and others

queencreekolivemill BABY!!!! Our very first all-
natural ~Baby Line from @olivespa_az was inspired

by our very own GIGI!! (Hi sweetie!) She just loves... more | Clean Hands Hand

Sanitizer with Alcohol |

4 days ago $14

W

W

queencreekolivemill Follow

Organic Traditional Style m
Balsamic Reduction

$20.50
i
BACON
GLNE on.
—
Bacon Olive Oil
$17.95 m




Feature subject
matter experts




Wallace Désert Gagd
P
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§ Soxce Thompson

Arboretum posted a video
e o A
o Thompion

Lors o st oS

00 57

Dtike O Comment 2 Share @
Comments Hae

> 0:02/3:11

btarboretum - Follow

btarboretum Let's Talk About:
Mesquite Trees!

Volunteer guide Him Shepherd
presents on Mesquite Trees in the
Sonoran Desert.

2w

amy_aiello_lofgren Thanks that
was cool

2w 2likes Reply

its.radiana Never new all the

medicinal properties the mesquite
trees had, thanks for the post &

2w 1like Reply

oQv

670 views

AUGUST &

Add a comment...
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‘ odysea.aquarium & - Follow

‘ odysea.aquarium & Otter Banks at

OdySea Aquarium
odysea.aquarium & - Follow
4d OdySea Aquarium
i 1 odysea.aquarium & You "otter" know
%} lm_lauren_c l IOVe thOSe Ottersn'e QQ S ‘ how much fun this is going to be! Join
' us today at 2 p.m.!
4d Reply

6d

‘ odysea.aquarium & #otter #otters
#ottersofinstagram #otterlife

% teschtiehaachQn Thanks torths @ #animals #otterlove #otterlover

heads Up| We hustled over and got y #otterlovers #ottergram #cute

Bl 1 A #wildlife #ottercute #instaotter

to WatCh the tralnlng' SO fUn. & #nature #animal #cuteanimals
#otterlive

4d Reply

5d Reply

‘ oh_so_stace &

4d Reply

LIVE
WITH TH E OTTE RS! &5 Liked by joshtburgess and 303 others

Qv N

o Q V m @2 :OOPM Add a comment...
1,858 views
4 DAYS AGO

» 2:29/23:23
s Ll Add a comment...



https://www.instagram.com/tv/CEIEiffpRaO/




m downtown_12_west - Follow

m downtown_12_west Tommy Grills Band

6/12/20

10w

Qv N

543 views

JUNE 12

» 0:00/43:48

Add a comment...




Showcase your
experience &
offerings




moondustfarms - Follow

moondustfarms Chalk Art Love
restock

Our friend Kathy restocked her space
today. She’s showing you all the new
things!

10w

Qv N

508 views
JUNE 11

Add a comment...



https://www.instagram.com/tv/CBT6S2Pl8Kr/

Other ways to use live video

e Q&A with your audience, local guests or residents

e Influencer, partner or customer takeover

e Showcase what sets you apart




Live video & IGTV tips

P
4
L 4
L 4
P

Promote your video with ads

Have a plan, but don’t worry about perfection
Tag other people and your location

Respond to comments live

Repurpose the content







