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October 25
Board Meeting, starting time is 6:45 p.m.  
All members are welcome. Contact the Club 
President to RSVP and for meeting location.

November 5
Video Night—Local Racing In-Car Videos! 
Bison Creek Pizza in Burien. See article in this 
Zündfolge issue.

November 27
Deadline for the January 2008 Zündfolge 
issue, all submissions must be received by this 
date. They may be sent to the Zündfolge Editor 
at lucettalightfoot@msn.com. 

November 29
Board Meeting, starting time is 6:45 p.m.  
All members are welcome. Contact the Club 
President to RSVP and for meeting location.

December 27
Board Meeting, starting time is 6:45 p.m.  
All members are welcome. Contact the Club 
President to RSVP and for meeting location.

January 1
Deadline for the February 2008 Zündfolge 
issue, all submissions must be received by this 
date. They may be sent to the Zündfolge Editor 
at lucettalightfoot@msn.com.

January 19
Annual Banquet and Auction, at the 
Meydenbauer Center in Bellevue. Registra- 
tion begins in November. See article in this 
Zündfolge issue. 

February 16
General Meeting at the Vehicle Research 
Institute at Western Washington University  
in Bellingham.

• All contributions and correspondance with the Zündfolge staff need to be sent to Lucetta Lightfoot, 
 the Zündfolge editor, at lucettalightfoot@msn.com. Submit all photos as 350dpi tifs at 100% size. 

Submit text display ads as 800dpi tifs. Items submitted for publication will not be returned.
• Contact Jim Millet at jimngloriamillet@comcast.net for information about display ads. 
• Send all address change notices to bmwcclub@aol.com.
• The Zündfolge staff is always looking for volunteers. If you want to help contact the editor.Fr
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This month’s cover features the BMW X6 
Sports Activity Concept at the Frankfurt 
Auto Show. To learn more about this  
vehicle and the Frankfurt Auto Show see 
the feature story starting on page ten.

The photo was taken by Club member  
Stephen Lardieri.
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A Visit to the  
Vehicle Research Institute February 16

Another video night on Monday, 
November 5. This one is dedicated to 
watching in-car videos from some of 
our local BMW Club road racers! We 
will be back at Bison Creek Pizza in 
front of their big screen. Bison Creek 
Pizza is very car-club friendly.
 Many of the racers run video 
cameras in their cars, and this year 
they have captured some outstanding 
footage from races at Pacific Race-
ways, Portland International Race-
way, Spokane Raceway and Mission 
Raceway. We’ll watch the best five or 
six laps of each submission, with the 
driver there to provide commentary 
on what they were attempting to 
do. Sometimes they were success-
ful, sometimes not. Either way it is 
always fun to watch.
 Videos will start around 7 p.m. and 
run about two hours. Bison Creek 
Pizza will have their All You Can Eat 
Pizza and Salad Bar going that night. 
Show up early to get a good spot. 
An RSVP to me is not required, but 
would be helpful. There is no cost to 
attend this event, although you are 
on your own for food. See you there!

Lance Richert
lance@richertnet.com

425-644-8009

Video Night— 
Local Racing In-Car 
Videos! November 5

monday, November 5
Bison Creek Pizza, Burien

Bison Creek Pizza
630 SW 153rd Street
Burien, WA 98166
206-244-8825
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on SAturdAy February 16, 2008, the 
Club will be visiting the Vehicle Re-
search Institute, or VRI. VRI is part 
of Western Washington University in 
Bellingham. Robert Cumberford in 
Automobile Magazine called VRI “very 
possibly the best school in the coun-
try for total car design.” Founded by 
Michael Seal, and now headed by Eric 
Leonhardt, VRI has allowed students to 
build amazingly creative experimental 
vehicles since 1971. 
 VRI isn’t a design school like Art 
Center in Pasadena. It is, instead, a com-
prehensive vehicle engineering program. 
The experimental vehicles have all 
been named “Viking,” since that is the 
school’s mascot. 

Robert Cumberford in  
Automobile Magazine called 
VRI “very possibly the best 
school in the country for total 
car design.”

 Some of the Viking vehicles have 
used solar power, hybrid systems, 
propane, methanol and other advanced 
technologies. Besides full vehicles,  
VRI has undertaken other interesting 
projects. These include the carburetion 
systems for natural gas vehicles and 
design of a 16-valve four-cylinder engine 
for Subaru. The latter is used in the 
Subaru Legacy.
 Our visit will be at 11:00 a.m. We  
will see the facility and hear presenta-
tions from some of the current student 
teams and Eric Leonhardt, head of  
the program. We’ll also get a chance to 
see some of the past Viking cars. There 
will be more details in future issues of 
Zündfolge.

David Lightfoot
d.lightfoot@comcast.net 

The Viking 23 was designed by students 
at VRI for the American Tour de Sol.
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the theme for this year’s  
annual banquet is “No 
Limits.” And by no limits, 
we aren’t talking about just 
racing. We’re talking about 
human potential, whether it 
is on the track, in our careers, 
or in our personal challenges.  
This is sure to be a fun, 
uplifting evening focused on 
celebrating our passion for 
BMWs and for life
 Our speaker is Ross  
Bentley; someone who lives  
by pushing his limits. Our 
charity benefactor is Children’s  
Home Society of Washington, 
a non-profit organization 
whose 
vision is 
“a world 
where all 
children 
thrive.”

January 19, 2008Annual Banquet—No Limits
GuESt SPEAkEr
Ross Bentley—a professional 
racecar driver, driving in-
structor/coach, author, traffic 
safety spokesperson, entre-
preneur and business coach. 
Combined, he has over thirty 
racing seasons and twenty-
five years of driver training 
experience to become one  
of North America’s foremost 
authorities on the art of  
driving. 
 His strength is in bringing 
out the best performance in 
people and teams in their 
sports, businesses or personal 
lives. He says “In addition to 
racing, I get the biggest thrill 
from helping others learn 
to be better drivers, and to 
perform better in whatever  
it is they choose.”
 Learn more about Ross 
from the January 2008  
Zündfolge.

DAtE AND timE
The banquet will be Saturday, 
January 19, 2008.

 

PATRICK MILLER
“25 years of
precis ion automotive
service”

11908 - 124 Ave. NE
Kirkland, WA 98034

(Totem Lake) 425-823-1511
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5:30 Silent Auction Begins
6:00 First Auction Closing
6:15 Second Auction Closing
6:30 Final Auction Closing
6:45  Dinner Service Begins
7:10 Announcements
7:35 Live Auction & Dessert
8:30 Program: No Limits
9:30 Check-out

2008 Annual Banquet mail-in registration Form

Name

Guest or BMW CCA Member/Associate #

Membership #

Address

City/State/Zip

Phone

Email

rESErVAtiONS
Tables can seat ten. Please indicate if you are planning to sit with oth-
ers not included on your registration form. If your party includes more 
than ten, please note that and we’ll try to seat you all in the same area.

1. Name Member #

❑ Guest or ❑ BMW CCA Member/Associate

Entree Preference (one only) ❑ Chicken  ❑ Salmon  ❑ Beef  ❑ Veg

Reason attending    ❑ Social    ❑ Auction/Charity    ❑ Program

First time attending the banquet    ❑ Yes    ❑ No

Any special needs? (limited mobility, sight/hearing impaired, etc.)

PAYmENt
$49 per person if postmarked by 1/3/08.
$75 per person if postmarked by 1/12/08.
Note: Registration after 1/12/08 must be done online. 

REMINDER: Send a registration form for EACH person attending.

CrEDit CArD PAYmENt 
Name on card

❑  VISA  ❑  Mastercard Expires MM/YY __ __ /__ __

Card Number __ __ __ __   __ __ __ __   __ __ __ __   __ __ __ __

Signature

ChECk 
Please make checks payable to BMW CCA, Puget Sound Region.

Total amount enclosed or authorized to charge:

Mail to Mary Jo Stojak, 5644 36th Ave SW, Seattle, WA 98126.

Cocktails, wine and beer will 
be available at the no-host 
bar until check-out.

LOCAtiON
The event will be held at the 
Meydenbauer Center in Bel-
levue, located conveniently 
off of I-405. 

DrESS CODE
You are welcome to dress up 
or come casual. No driving 
suits, please.

Please send a registration form for EACH person registering.
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mEAL ChOiCES 
The exact dinner descrip-
tions are not finalized yet.  
Feedback from the last years 
banquet indicated a desire 
for a wider food selection.  
To best serve everyone at-
tending, please indicate your 
entrée preference so that 
our banquet coordinator can 
negotiate a selection that will 
appeal to everyone.
 The food at the Meyden-
bauer Center is delicious.  
You will certainly have a 
wonderful meal to comple-
ment the evening’s festivities.

rEGiStrAtiON
Register for this event online 
or by mail. Tables seat ten, 
so identify your party mates 
and get your registrations in 
early!

Early Bird registration Fee: $49*
 November 15, 2007– 
 January 3, 2008
regular registration Fee: $75
 January 4–12
Fashionably Late registration 
Fee: $95
 January 12–19
 This $95 fee accepted only  
 through the Internet.

*Register early and save $$!
The costs associated with our 
banquet have increased.  But, 
the Club is offering a stipend 
to offset the cost for all early 
bird registrants! Save $26 and 
register between November 
15, 2007 and January 3, 2008.

Registration Refunds
Registration refunds can be 
accommodated up to two 
weeks before the event. 
Please contact the banquet 
coordinator to request a re-
fund no later than January 4.

Register Online
http://www.bmwpugetsound.
com/banquet2008.html

FrEE PArkiNG!
Parking at the Meydenbauer 
Center usually runs $10 per  
vehicle. The Club will cover 
all parking fees for our ban-
quet attendees! Our beauti-
ful BMWs will be safe and 
protected from the elements 
in the Meydenbauer Center’s 
covered garage.

AuCtiON BENEFiCiArY
Children’s home Society  
of Washington
(http://www.chs-wa.org/)
Children’s Home Society 
of Washington has a special 
place in the hearts of fellow  
Club members Don and 
Stacie Becker. 

DONAtE A GOOD Or SErViCE
Have an item, product or 
service to donate? The suc-
cess of the auction relies 
on Club members like you. 
We’re looking for larger 
ticket items (value of $400 or 
more) or very unique items 
for our live auctions, and 
smaller items (value of $25 or 
more) for our silent auctions. 
Please contact Lance Richert 
at Lance@Richertnet.com or 
425-443-2188.

VOLuNtEEr
An event like this doesn’t 
happen by itself. Join the fun 
group of people who make it 
all happen.
• Enjoy decorating? Help 

transform the banquet  
room from functional to fun!

• Like data entry? Help 
track registrations, auction  
items, and assemble pro-
gram packets.

• Socialite? Greet guests 
upon arrival and make sure 
new attendees feel welcome. 

Contact Mary Jo Stojak at 
mj@unofficialbmw.com.

Mark your calendars now.  
An evening of No Limits is 
sure to be the best banquet 
event yet.
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You Can make a Difference 
Before January’s Banquet

Stacie and Don created a 
list of affordable items that 
you can provide to create 
these gift bags.

NutritiON
A packet of instant hot 
oatmeal to ensure a child’s  
need for basic nutrition to 
start their school day or 
holiday morning.

hEALth/hYGiENE
A small trial size bar of 
soap, bottle of shampoo, 
conditioner, toothpaste 
and child size toothbrush 
to ensure a child’s basic 
healthy hygiene and  
self-esteem.

EDuCAtiON, CrEAtiVitY  
AND EmOtiONAL SuPPOrt
A pack of non-toxic color-
ing crayons, #2 pencil, 
stickers and coloring book 
to keep a child in crisis 
safely and creatively occu-
pied and/or to supplement 
their basic school supplies. 
Children in crisis can 
benefit emotionally when 
they are able to express 
their feelings through 
art/coloring.

ENtErtAiNmENt
A small (no larger than 
a child’s hand) fast-food 
promotional toy for each 
child in need to call their 
very own.

If you or your organi-
zation is interested in 
learning more about the 
Children’s Home Society  
of Washington 2007  
Annual Holiday Gift Bag 
Collection project, and 
how you can join the gift 
bag brigade, please give  
us a call at 425-277-5174 
or send an e-mail to:  
msportevo@yahoo.com.

Their Vision: 
A world where all 
children thrive. 

Heeding the Call to Serve Children In Need: 
Our Club Members Make a Difference
don And StAcie becker,  
active Club members for 
many years, have been 
involved in their commu-
nity for more than fourteen 
years. Their relationship with 
Children’s Home Society 
of Washington began over 
seven years ago and is still 
going strong. Children’s 
Home Society of Washington 
(CHSW) is our Club’s charity 
benefactor for the annual 
banquet & auction scheduled 
for January 19, 2008. 

children and delivered them 
to individual families.
 After several years, their 
work efforts grew to such a 
large scale, that eventually, 
it became impossible for 
Stacie and Don to warehouse 
and transport the donations 
on an individual basis. They 
contacted Jane and asked 
her to recommend a group 
that would allow them to 
continue their work, but in a 
more focused manner. Jane 
referred them without hesita-
tion to CHSW.
 Founded in 1896, CHSW 
is Washington’s oldest and 
largest not-for-profit organi-
zation serving children and 
their families. From providing 
homes through Adoption and 
Out of Home Care to guid-
ing homes through Family 
Support, Early learning and 
Child and Family Counseling, 
CHSW improved the lives of 
nearly 30,000 children and 
family members at thirty 
CHSW sites in Washington. 
Their mission today is to de-
velop healthy children, create 
strong families, build engaged 
communities and speak and 
advocate for children. 
 One day, not long after 
joining with CHSW, Stacie 
observed how commonplace 

it was for customers at Mc-
Donalds to discard com-
pletely new packaged toys 
included in their Happy Meal 
children’s meal. “I thought 
what a waste, there are kids 
in need who would love to 
have a toy like this of their 
very own.” And voila, hence 
came the idea of creating 
individualized holiday gift 
bags!
 The Annual Holiday Gift 
Bag Collection and delivery 
effort for CHSW Auburn/
South King County office 
has grown from fifty bags the 
first year to over 360 bags in 
2006. Their goal in 2007 is to 
continue to promote, sup-
port and expand this project 
to serve 400-500 individual 
children in highest need as 
identified by CHSW Corpo-
rate Headquarters.
 Stacie and Don are per-
sonally committed to raising 
public awareness for children 
in need. They’ll continue 
to distribute holiday gift 
bags/toys for as long as there 
are children in crisis. And, 
unfortunately, CHSW has no 
shortage of children in need. 
Stacie and Don target and 
best serve those who need 
assistance, making a signifi-
cant difference in the life of a 
child and family.

 Why CHSW? Through a 
series of serendipitous events, 
Stacie became aware of the 
work of Jane White Vulliet, 
an inspirational community 
services leader and advocate. 
After meeting with Jane, 
Stacie heard and saw the des-
perate needs of children and 
families in crisis, right here in 
our community.
 Following that meeting, 
Stacie was moved to make 
a real difference. Enlist-
ing the help of her husband 
Don, and friends and family, 
Stacie and Don collected 
toys, clothing, and other basic 
items that could be of help to 
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Order Your 2008 PRO3 Calendar!
the club is now taking orders for the 2008 PRO3 calendar. 
Stay on top of the action with a beautiful 12-month calendar 
featuring twelve of the exciting PRO3 BMW E30s racing in 
the Pacific Northwest. Printed on high quality paper stock. 
The calendar is $20 each plus $2 postage. All proceeds to 
benefit the Children’s Home Society of Washington which 
serves children with 
special needs. Last year 
the calendar raised 
roughly $750 for charity; 
we hope to double that 
amount this year! Im-
ages are being provided 
by photographer Curtis 
Creager, who, with his 
camera followed the 
PRO3 series all season.
 Deadline to order 
is December 1, 2007. 
Calendars will be mailed out the last week of December. Note 
that we won’t hold any extra inventory of calendars. You’ll 
need to pre-order by December 1 to guarantee receiving a 
calendar. We’ll accept checks, credit card or PayPal payments.
 Email Lance Richert at Lance@Richertnet.com if you  
have questions.

PrO3 2008 Calendar Order Form

WhErE tO SEND YOur BmW PrO3 CALENDAr 

Name

Address

City/State/Zip

Phone

Email

Type of BMW(s)

Quantity (circle)  Amount
1   2   3    4   5 $20 ea

Shipping ($2 per calendar) $2 ea

 TOTAL

CrEDit CArD PAYmENt 
Name on card

❑  VISA  ❑  Mastercard Expires MM/YY __ __ /__ __

Card Number __ __ __ __   __ __ __ __   __ __ __ __   __ __ __ __

Signature

Amount to Charge

ChECk: Make checks payable to BMW CCA, Puget Sound Region.

PAYPAL: Send payments to treasurer@BMWpugetsound.com.

Send order to: Lance Richert, PRO3 Calendars, 6240 127th Ave SE, 
Bellevue, WA 98006.
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MOTOR SPORTS
2007 Year in review

WoW, thiS yeAr WAS A complete 
blur. Between the Inland Empire, 
PCA, and our schools, it seems like I 
was at the track almost every weekend. 
Tough life, huh? We had a nice mix of 
schools throughout the year, including 
a great day in June with the folks at 
ProFormance. I’ve said it many times; 
don’t limit yourself to our events. There 
are all sorts of opportunities out there 
for you to drive using your BMW CCA 
membership.  

www.bmwpugetsound.com

Other Events open to CCA Drivers:

November
10 ALFA School in Bremerton

11 PCA Car Control Clinic in Bremerton

Contacts:

BMW CCA Inland Empire
 www.iebmw.org
 Scott Adare: sadare@aol.com

BMW ACA, Portland
 www.bmwacaportland.com
 Greg Meythaler: 
 greg.meythaler@intel.com

BMW Car Club of BC
 www.bmwccbc.org
 Rolf Drommer: schools@bmwccbc.org

Bremerton Sports Car Club
 Dave Ely: de2mr2@msn.com

NW Alfa Club
 www.nwalfaclub.com
 Dave Kingstone: 
 dave.kingstone@baesystems.com

Porsche Club
 www.pnwr.pca.org
 Jana Swan: DriverEd@pnwr.org

2007 Driving Events 

Calendar

I’ve said it many times; don’t 
limit yourself to our events. 
There are all sorts of oppor-
tunities out there for you to 
drive using your BMW CCA 
membership. 

 I don’t have the dates set for next 
year yet, but I can tell you that they will 
be different from this year. Our home 
track is getting more popular, which 
means it’s harder to get dates and it’s 
getting more expensive. The good news 
is I’m pretty sure we’ll have just as 
many schools as we have had in the past, 
just be prepared to come to the track 
on weekdays as opposed to weekends. 
From looking at the tentative schedule, 
this is going to be true of all the clubs. 
 Oh yeah, one last thing—I’d like to 
take a moment to thank everyone who 
made the program happen. Yes, obvious-
ly Eric and Karl. They’re a very big part 
of the program, and you’ve probably all 
met them. But don’t forget the instruc-
tors, corner workers, all the people who 
help out organizationally. Thanks to ev-
eryone; we can’t do it without you. With 
your help our schools are something to 
be proud of!

Tom Olsson
dec@bmwpugetsound.com 
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Seventeen bmWS and twenty-five Club 
Members turned out on a gray October 
morning for the Third Time’s a Charm 
Tour. First planned as the Hood River 
Hopsfest Tour, we found that there truly 
was no room at the Inn, or any hotel 
in Hood River. We not only couldn’t 
book a block of thirty rooms as we did 
last year, we couldn’t find even one 
room available on this weekend. And 
so, the route change was made, and the 
tour renamed to The Mountain Twisties 
Tour. As the tour date approached, the 
forecast was for heavy rain, wind, and 
possibly snow along the intended route. 
In dry conditions, this route is fantastic. 
Endless second and third gear corners, 
elevation changes, with great mountain 
views thrown in. In wet conditions, those 
same great corners, combined with slip-
pery fall leaves and branches make for  
a challenging day for the best drivers. 
 And so, after polling the tour partici- 
pants, we decided on a shorter route 
that was really just a roundabout way  

October 7 Tour Recap
to lunch at Redhook Brewery in  
Woodinville. After following much of 
the Cascade foothills route that we ran 
back in April, we then headed north 
through the valleys of East King County. 
On and off drizzle, and a few low clouds 
only added to the drama of the brilliant 
fall colors. The roads were mostly wet, 

but not hazardous. Traffic was light,  
and after 100 miles or so, we ended up at 
our lunch destination. While the driving 
is always fun, I think most people attend 
tours for the social aspects. Fun roads, 
good food, awesome cars, and great 
people made for a fun way to spend  
the day.
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the internAtionAl Auto ShoW in 
Frankfurt is enormous. Every two years 
it spreads out over a dozen buildings 
and several outdoor areas of Frankfurt’s 
fairgrounds, with nearly every manu-
facturer of automobiles represented. It 
also includes original equipment parts 
manufacturers, tire and wheel makers, 
telematics (automotive automation) 
companies, die-cast model vendors, 
and automotive booksellers. Even the 
Frankfurt Polizei are here, with a fas-
cinating display comparing the driving 
laws and related penalties for breaking 
them in every European country. (A 
BMW 5-series Polizei video-car, for cap-
turing bad behavior on the Autobahn, 
was also present.)
 Within this small city, BMW, is liter-
ally the center of attention, it occupies 
a dedicated building called the Agora 
right in the middle of the fairgrounds. 
Constructed in 2003, the Agora con-
sists of a main exhibit floor, a stage 
with tiered seating, and a second-story 
balcony level. It appears to be the only 
building on the grounds reserved for 
a single manufacturer. Actually, make 
that a single brand: even Mini and Rolls 
Royce are nowhere to be seen.
 To enter the hall, you must ascend 
an escalator to the balcony level, tak-
ing you past a photo history of BMW, 
from the Dixi and the 328 up to modern 
times. Finally, at the top, the wall pro-
claims, “Die Zukunft beginnt jetzt” (the 
future begins now). And there you are, 
walking past all the models in BMW’s 
current lineup, from the 116i to the M-
cars. As you look over the balcony, you 
can see the stage area, where a camera 
crew and anchorman are alternately in-
terviewing show-goers about their own 
cars and which BMWs they like. They 
pick members of the audience for BMW 
trivia contests, that are projected on a 
huge screen for the rest of the hall to 
see. Descending to the main level, past 
the stage, you find the X6 Sports Activ-
ity Concept and various Efficient Dy-
namics models, including the Hydrogen 
7, out on the floor. A gigantic informa-
tion desk, much larger than I saw at any 
other display, is staffed with over twenty 
representatives giving out information 
on BMW the company. Three recruiters 

were there to discuss career opportuni-
ties with potential job candidates. (En-
gineering positions from intern to Ph.D. 
make up the bulk of the job listings that 
they showed me, although nearly every 
department, including design, has at 
least a few openings.)
 Behind the main floor, BMW Indi-
vidual and BMW Protection models 
occupy discreet corners, along with the 
controversial Concept CS. In an even 
more discreet corner lies the entrance 
to BMW’s VIP Lounge, a futuristic yet 
softly lit cafe, where my Zündfolge cre-
dentials granted me not only entrance, 
but also a half-hour private interview 
with Christoph Dhein, a press liaison 
from BMW’s Group Communications 
department.

Efficient Dynamics
According to Herr Dhein, the absence 
of the other BMW Group brands is not 
a coincidence: “Putting BMW automo-
biles in their own space, separate from 
the other BMW Group brands, is the 
best way to show what the BMW iden-
tity is all about.”
 And this year, at least, what the 
BMW identity is all about is Efficient 
Dynamics. The Efficient Dynamics 
displays occupied the prime space in 
the middle of the main floor, and even 

Frankfurt Auto Show By Stephen Lardieri

BMW’s debut concept, the X6 Sports 
Activity Coupe, came complete with 
Efficient Dynamics livery. As Herr 
Dhein explained, “Efficient Dynamics is 
the theme and the model for the show, 
for the brand, and for the company. In 
Europe, there is much discussion about 
climate, as in the U.S. We are the only 
German company that can point to 
specific measures for our cars today. 
There is a figure of 140 grams of carbon 
dioxide per kilometer that came out of 
discussions with the European Union as 
an emissions target. Today, 19 models, 
or 40% of our fleet, already meet that 
standard.”
 Herr Dhein continued, “There are 
three steps to Efficient Dynamics. The 
first step is to build efficient engines, with 
reduced emissions, start/stop technology, 
and brake regeneration. In the second 
step, with Active Hybrid technology, we 
show what might be possible by combin-
ing conventional engines with electricity. 
The third step, which is a very long-term 
step, is clean energy. As far as BMW is 
concerned, that means hydrogen.”
 Obviously, this brings up the subject 
of the Hydrogen 7. When will we be able 
to drive one? “There are a few in the 
U.S. already. Mrs. Schwarzenegger drives 
one, but the lack of fueling stations is a 
factor.”
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Concepts
No car show would be complete with-
out concept cars. The eyebrow-raising 
(or pulse-raising, depending on your 
perspective) Concept CS sedan, which 
surprised everyone at the Beijing show, 
is here at Frankfurt, too. I asked Herr 
Dhein about reaction to the car follow-
ing its debut. “We’ve had very enthusias-
tic reactions,” he said. But will it ever be 
produced? “The Concept CS is a study. 
It is a single concept to show what some 
future BMW might be about.”
 One future BMW that is speaking 
BMW’s design language with a CS ac-
cent, is the X6 Sports Activity Coupe. 
The interpretation of the Hofmeister 
kink on the X6, and even the headlight 
surrounds, bear more than a passing 
resemblance to the CS. Beyond that, 
the X6 doesn’t seem like such a radical 
departure from the X3/X5. Both floor 
models were cordoned off and the 
windows were completely opaque, 
preventing a closer examination to see 
if the CS’s radical interior design was 
also spreading through the rest of the 
company.
 One car that is clearly not a concept 
any more is the new M3. Although this 
show marks the official debut of the new 

M3, it was clear that the “concept” mod-
el shown in Geneva was nearly produc-
tion-ready, and the major automotive 
journals have already taken their test 
drives. What does this mean for the X6? 
I asked Herr Dhein to explain BMW’s 
concept of concepts: “To BMW, the idea 
of ‘debut’ means that you can walk into 
a dealer this afternoon and buy the car 
you saw at the show this morning, (At 
least if you live in Germany -SL). De-
rivative models, like the M3 and the 1-
series coupe, are not hard to figure out, 
even when they are officially concepts. 
But it is necessary to have some secrets.” 
Then he smiled and asked me to put 
my pen down for a few minutes so we 
could discuss certain peculiarities of the 
American market.
 While I can’t report all the details of 
our conversation, it is clear that BMW 
recognizes that the U.S. is a major mar-
ket, even bigger than the home market 
in Germany. The American market is 
performing well, with increasing sales, 
despite currency difficulties. I can also 
report that the general subject of con-
versation was diesel. When the conver-
sation turned to regional differences 
within the U.S. regarding regulation and 
popularity of diesel, I mentioned that 
Washington State was leading the coun-
try in popularizing the use of biodie-
sel. Unfortunately, most of the “clean 
diesel” technologies being sold by other 
manufacturers, such as the Mercedes-
Benz Ecotec system, won’t work with 
biodiesel.
 “We are also exploring biodiesel here 
in the European Union,” Herr Dhein 
assured me, “but for other reasons. In 
America, it’s about independence. For 
the E.U., it’s about supporting farmers 
who don’t get that much money out of 
crops and milk. The German govern-
ment has discussed making 10% of 
diesel out of biofuels.” And will a future 
BMW be designed to run on biodiesel? 
Alas, the pen must again be put down.

m-Car Fun and Games
After thanking Herr Dhein and bidding 
him farewell, I left the comfort of the 
VIP lounge and returned to the exhibit 
floor. My first stop was the M Division, 

Continued on Page 14

The Concept CS.
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All photos by Stephen Lardieri.

Smart on display.

Mercedes diesel hybrid. Translating from the metric,
the windshield claims 43 MPG.

Nobody does style like the Italians: the Alfa Romeo 8C
Competizione.

A unique limousine–bodied 1963 3200S V8. Hamann’s bad taste knows no bounds.

Sign on main exhibit hall.



Main exhibit floor.

Low-emission Ford Mondeo.

BMW Mille Miglia coupe The F-Cell Mercedes B Class wagon.

AC Schnitzer's 5-series Touring and Mini.
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which occupied the entire back wall on 
the balcony level. This actually put them 
in the middle of the exhibits, based on 
the traffic flow pattern being enforced 
by the ever-efficient Germans.
 All the M models were present and 
accounted for, but the new M3 was 
clearly the rock star of the family. From 
my few brief seconds in the car, I can tell 

you that the controls felt natural to any-
one who has driven the E46 model, and 
the seat bolsters give a pretty tight hug. 
Alas, I was not allowed to start the car.
 However, BMW did have an interest-
ing way to take a virtual test drive: the 
M3 Simulator. This was actually just a PC 
video game (BMW was handing out CD 
ROMs so you could play at home), but 

the pedals, shifter, and steering wheel of 
an actual car had been wired to control 
the game. A display of the road ahead 
was projected onto the windshield. Even 
though this was a simulation, BMW was 
requiring participants to be at least 18 
with a driver’s license. The reason for 
this requirement became clear when I 
read the fine print: “After the auto show 

Frankfurt Auto Show Continued from Page 11

The new M3.
The M3 Simulator. The three top drivers at the show win a trip to BMW’s real Driver 
Training program.
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closes, the drivers with the three best 
times will be invited to take a real BMW 
Driver Training course for free!”
 By fortuitous timing, BMW Formula 
One driver Nick Heidfeld was in the 
house to film a commercial, so I got to 
watch him take his turn in the simulator. 
He turned in a best lap time of 2:24 on 
the virtual course, but not ten minutes 
later, a university student beat that time 
by over two seconds. The previous day, 
another student had turned in a time of 
2:19. Once I got my own chance behind 
the wheel, it was clear why these kids 
were dominating the professional: the 
physics felt much more like a video 
game than a real simulator, as one might 
find in aviation training. Although the 
suspension of the car had been wired 
for hydraulics to simulate road surfaces, 
there was absolutely no tire feedback. 
Therefore, the understeer and brake 
lockup were terminal: I had no idea I 
was overcooking corner entrances until 
I was already in the gravel. As a driving 
instructor, I always coach my students 
to feel what their tires are telling them 
through the steering wheel, and to turn 
their heads so they can look around 
approaching corners. With the only “vi-
sion” being the projected screen on the 
windshield ahead of me, and no steering 
wheel vibration to inform me of im-

pending skids, the best time I managed 
was 2:42.
 After that experience, I decided it 
was time to drive some real cars.

test Drives
One of the most fascinating aspects 
of the International Auto Show is that 
several manufacturers have vehicles 
available for test drives. (Clearly, there 
are some advantages to Germany’s 
insurance system!) On my way outside, 
I passed by, but did not actually try, the 
Off-road Challenge. A series of ob-
stacles, including extraordinarily steep 
grades, boulders, a teeter-totter, and 
sideways slopes allow show-goers to try 
out the off road capabilities of brands 
you’ve heard of, like Jeep, Hummer, 
Nissan, and Mitsubishi, as well as brands 
you may not have heard of, like Seat 
and Opel.
 I headed for the passenger cars, and 
promptly decided I would only try vehi-
cles that are unavailable in the U.S. The 
Automobil Club von Deutschland and 
Skoda, a Volkswagen Group brand simi-
lar to Toyota’s Scion, were sponsoring 
a parallel-parking contest in one of the 
parking lots. The ultimate winner gets 
to drive a Skoda for a year, all expenses 
paid. How did a Puget Sound Region 
driving instructor do behind the wheel 

of a boxy Roomster? Let’s just say front 
wheel drive cars handle quite differently 
at low speed than our beloved BMWs.
 The next car I drove was an Opel Sig-
num, a four-door hatchback that seemed 
comparable to a newer 3-series in terms 
of size and interior appointments. The 
leather seats and dashboard materi-
als looked and felt expensive, showing 
that “hatchback” doesn’t have to mean 
either small or cheap. This car came 
equipped with a 2.8L turbocharged 
V6 under the hood and a manumatic 
transmission. As this was my first time 
driving on public roads in Germany, 
I decided to leave the transmission in 
fully automatic mode. Acceleration was 
brisk, without noticeable lag, and the 
steering was a bit heavy but with solid 
feel. Braking was strong but predictable. 
The Opel marketing intern assigned to 
guide me around Frankfurt, a university 
student from Leipzig named Stefan 
Muller who just works for Opel during 
car shows, encouraged me to take the 
car out on the Autobahn so I could try 
out the Sport button on the dashboard. 
Like the Sport button in certain BMWs, 
this improves throttle response and re-
maps shift points, but unlike the BMWs 
(except the M5), you can actually feel 
the difference. Pressing the button 
instantly downshifts the transmission 
to boost RPMs, and the revs stay high 
at all times to take full advantage of 
the turbocharger. The car literally leaps 
ahead—Stefan kept messing with me by 
pushing the button when I wasn’t look-
ing—and I was even able to venture into 
the infamous left lane on the Autobahn 
without feeling like I was going to get 
eaten alive by the next passing Mercedes.
 My final drive was a Renault Laguna, 
another mid-sized family sedan. This 
car was making its debut at the auto 
show, so Renault was actively pushing 
test-drives. Unlike many of Renault’s 
models, the Laguna’s exterior is con-
servatively styled, with clean, rounded 
lines. It would be easy to confuse with a 
Passat or a smaller Infiniti. This philoso-
phy carried to the inside, as well: while 
the dashboard of the Opel felt cluttered, 
with lots of buttons and knobs, the inte-
rior design of the Renault was clean and 
simple. Everything you would expect 

Continued on Page 16
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was there, but it just wasn’t as intimidat-
ing. The Renault I drove looked as if it 
was somewhat more affordable than the 
Opel, with comfortable cloth seats and 
no wood on the dash.
 The Renault had a 6-speed manual 
gearbox, and it took me several tries in 
the parking lot to get used to the clutch. 
Although the pedal felt light, the take 
up was very sudden: I had to train my 
foot to lift extra-slowly. Finally, after 
much practice with the pedals (and 
the Start button on the dashboard), I 
was able to pull into traffic. Suddenly, I 
bounced off the rev limiter! The Renault 
intern (another university student hired 
just for this show) chided me that I was 
trying to drive the car like it was my M3. 
But why is the redline only 4,000 RPM? 
And what is that soft chugging noise 
I hear as I stop for the first red light? 
Finally, it dawns on me: I’m driving a 
diesel.
 Although lacking a turbocharger, 
the 2.0L four-cylinder in the Renault is 
able to provide sufficient oomph that, 
on the occasions when I get the clutch 
work right, accelerating from red lights 
is smooth and effortless. At speed, you 
can’t hear the engine, and the black 
clouds of days gone by are merci-
fully absent. While I’m not sure this car 
would have as much at the top end as 
the Opel, it is now getting to be about 
5:00, and between the auto show and 
the normal rush hour traffic, there is no 
space to open it up anyway. The Polizei 
have completely closed some entrances 
to the Autobahn to manage traffic, so 
we have to take several detours to get 
back to the show. (Remember this the 
next time you want to grumble about 
our on-ramp traffic lights.) As I hand 
the keys back, I wonder to myself why 
Renault doesn’t bring this car to the U.S. 
While the styling of the Opel may be 
too radical to attract American buyers 
away from the Lexus ES, Audi A4, or 3-
series, the Renault could easily compete 
against any Camry, Taurus, or Accord 
I’ve ever driven, and the diesel would 
provide a nice alternative to the Camry 
and Accord hybrid models.

the Competition
Back inside, I decide to check out the 
Mercedes exhibit. The first impression 
I get is that Mercedes is not taking 

BMW’s eco-challenge lying down: 
the Bluetec diesel models have the 
prime display space, including an E-
class hybrid whose windshield claims 
5.4L/100km (43 MPG). The F-Cell ex-
hibit featuring a variation of the B-class 
(a compact wagon that looks somewhat 
like a Toyota Matrix) boldly proclaims 
that Mercedes will offer emissions-free 
driving in 2010. However, keeping in 
mind what Herr Dhein told me, I look at 
the CO2 emissions and realize that as of 
right now, Mercedes is distinctly trailing 
BMW: even the A150, a small hatchback 
that resembles a Ford Focus, puts out 
159 g/km.
 Fans of the Smart will be disap-
pointed to know that only the FourTwo 
was on display. The Maybach was not 
just cordoned off, it was tucked away 
in a private room, visible only through 
a small window. At least AMG had no 
problems putting their cars out in the 
open; even the McLaren SLR coupe  
was available for up-close inspection.
 Interestingly, if any company looked 
as if they could beat BMW on green-
house gases, it was Ford. The European 
Focus bragged about its 115 g/km emis-
sions, and the Mondeo had “under 140” 
painted on its door. Also on display 
were C-Max minivans powered by bio-
ethanol and compressed natural gas.

 I then turned my attention to  
Volkswagen and its many brands. VW 
has not one, but two low-priced brands 
unavailable in the U.S.: Seat and Skoda. 
Of the two, Skoda seemed to have the 
more distinctive personality. I can easily 
imagine Skoda competing with Scion for 
the youth market here: the tall, compact 
Roomster hatch-wagon has far more 
style than the Scion xB, and the Fabia 
looked like nothing less than a four-
door Mini!
 Renault, for its part, had a full-size 
van called the Generation, powered by 
biodiesel, as well as several small cars 
whose styling... well, let’s just say they 
were somewhat more distinctive than 
the Renault Laguna sedan. After seeing 

Frankfurt Auto Show Continued from Page 15

A Puget Sound Region driving  
instructor takes on the Skoda Park  
& Drive Challenge.
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the rump on the Mégane, I will never 
complain about Bangle butts again.
 Of course, when it comes to style, 
no one does it like the Italians. Alfa 
Romeo showed their gorgeous 8C Com-
petizione coupe in a cordoned off dis-
play, along with the 159 sedan and Brera 
sport coupe that you could actually sit 
in. The dashboards in these cars made 
it clear that they were built for enthusi-
astic driving. Unlike BMW, which tends 
to offset their pedals to the left, Alfa’s 
pedals are distinctly offset to the right.
 Fiat showed their boxy Panda, whose 
shifter looked like it came from the fac-
tory with a short-shift kit built in. Their 
round 500 Concept, takes the award for 
the cutest car in the show. It is hard to 
believe both cars come from the same 
company. Clearly the iconic nature of 
the name “500” was not lost on the 
crowd; there were so many people lined 
up to check out the car that it took 
me ten minutes to get a clear shot for 
a photo, while there was no line at all 
for the Panda or the Punto. The Punto 
is a small but stylish hatchback whose 
dashboard computer runs a version of 
Windows called BlueAndMe. There is 
even a Windows button on the steering 
wheel! The equally stylish marketing in-
tern assigned to the Punto raved about 
how much she liked the system, but un-
fortunately I was unable to try out the 
voice commands, owing to my mediocre 
command of the German language.

tuners
One whole exhibit hall was given over 
to tuners. Hamann, proving that its 
capacity for bad taste knows no bounds, 
had a 3 Series coupe outfitted with 

“Lambo doors,” doors that swing up-
wards from the A-pillar like those in a 
Lamborghini. So what, then, did they do 
for their actual Lamborghini? Outfit it 
with bright orange tires, of course!
 Luckily, AC Schnitzer showed far 
more restraint, with a Mini, a 5-series 
Touring, an X5, and a 3-series coupe on 
display. An additional 3-series coupe 
called the GP 3.10 came in sea foam 
green with a rather overdone wood-pan-
eled interior, but the key feature of this 
car was not its body kit, but rather its 
engine. Showing that even Germany’s 
famous tuning industry is waking up and 
smelling the greenhouse gases, Schnitzer 
outfitted this car to run on compressed 
natural gas! The representatives politely 
evaded specific questions about the GP 
3.10’s horsepower and acceleration, and 
unfortunately, my Zündfolge credentials 
got me a deluge of Schnitzer catalogs 
and brochures but not a test drive.
 Finally, demonstrating that Art Deco 
is alive and well and living in Germany, 
Mansory had a black and white Rolls 
Royce on display. I will not try to elabo-
rate; this is clearly a case of a picture 
being worth 1,000 words.

history
Purely by chance, as I was wandering 
through one hall on my way to another, 
I came across an exhibit sponsored by 
the Automobilclub von Deutschland 
entitled “German Cars, International 
Stars” (yes, in English) featuring several 
significant cars from German automo-
tive history. A 328 Mille Miglia coupe, 
a 507 roadster and a one-off 3200S V8 
limousine represented the blue and 
white Roundel. Other significant cars on 

display included an original Audi Quat-
tro rally car, and a curious Mercedes 
from 1976 called the Rekordwagen that 
looks for all the world like a Delorean. 
Powered by a 3.0L 5-cylinder turbo 
diesel, the display plaque claims this car 
could achieve a top speed of over 250 
km/h.

But wait! there’s more!
Even with two full days spent wandering 
around the show, I didn’t see half of it. 
The sheer variety of exhibits, the pleth-
ora of activities, and the total amount 
of exhibit space dedicated to all things 
automotive must be seen to be believed. 
While I deliberately focused my non-
BMW time on brands and experiences 
unavailable in the U.S., it became clear 
that anyone who truly wanted to see it 
all should plan on spending a full week.
 Luckily, this is not as expensive as it 
sounds. I stayed in a suburb of Frankfurt 
called Mainz and drove to the show with 
a German friend on the first day; park-
ing was only 10 euro, with a free shuttle 
bus from the parking garage to the en-
trance of the fairgrounds. Compare that 
to the parking fee for a Mariners game! 
On the second day I took the train, with 
a one-way fare of 3.55 euro. Admission 
to the show itself was 13 euro per day 
during the second week, and it appeared 
that a two-day weekend ticket was 
available for less. While this may seem 
expensive to us because of the recent 
conversion rates, for Germans, it is quite 
reasonable.
 Remember that this show is every 
other year, so if you want to see it for 
yourself, you must wait until September 
2009. Start saving for a plane ticket!

The 507 roadster, part of Automobilclub 
von Deutschland’s “German Cars, Inter-
national Stars” exhibit.
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ZiebArt, for thoSe Who don’t  
remember, was an early attempt at 
rustproofing. Back in the 1970s, anyone 
who had it applied to their cars could 
then be assured of runny black tar 
dripping onto their garage floors—or 
anything left in the trunk. 
 Contrast that with today’s BMWs. 
The frames and bodies, which are  made 
of galvanized steel, first get rotated 
through a zinc-phosphate bath (not just 
dipped, as that would trap air). Next 
they go through a cathodic bath, where 
positively-charged ions adhere to the 
negatively-charged bodies. After that 
comes the “filler,” the stuff that used 
to be white, but which now comes in 
darker colors so it can blend better with 
the surrounding paint when it gets ex-
posed by a rock chip some day. Finally, 
the paint and clear-coat get applied. No 
wonder BMWs don’t rust any more! 
 All this and more, I learned on the 
BMW Factory Tour in Munich. 
 Due to the high demand during  
Oktoberfest, which coincidentally  
takes place right after the International  
Auto Show in Frankfurt closes, I was  
assigned to a Tuesday evening tour. It 
was already getting dark when I walked 
up from the U-Bahn station, but I was 
able to spot the Four Cylinder Building  
across the street from the Olympic 
Stadium, and the factory itself across 
the street from that. I was one of the last 
tourists to get the “classic” factory tour: 
by the time you read this, the new BMW 
Weld reception center, immediately next 
to the U-Bahn station, will have opened, 
and factory tours will start from there 
from now on. (Unfortunately, there will 
also now be an admission fee.) 
 Damien, our tour guide, walked into 
the lobby right on time and immediately 
began addressing the group in German.  
At first, we thought he was joking—we 
have heard that Bavarians have an 
odd sense of humor—but gradually, it 
dawned on us he really didn’t know this 
was an English tour group. After getting 
the language situation straightened 
out, we were led into a projection room 
where we learned about the history of 
BMW, from the airplane days of World 
War I up to today. (Damien had to find 

the English DVD first.) This was all old-
hat to us Club members, but a nice intro 
for tourists who may not know much 
about the company. 
 Once the video was finished, it was 
time to begin the tour in earnest. We 
were all assigned safety glasses, as the 
factory was in the middle of its second 
shift, and warned to walk only between 
the yellow lines. However, despite the 
apparent sternness of the warnings, 
there were still whimsical touches here 
and there, such as a plush stuffed Mini 
poking around a corner where one 
would least expect it. 
 The BMW Factory in Munich is built 
on five levels. The heaviest machinery  
is actually on the second floor (what  
Europeans call the first floor), so that 
the ground floor can contain shock  
absorbers. This helps keep the neighbors  
happy. That machinery consists of the 
presses, the machines that turn the 
3.5km-long rolls of steel that arrive at 
the factory each day into fenders, frame 
rails, and other metallic components. 
Although the presses are completely  
automated, each piece is visually 
checked by a human as it comes off the 
line, then three units per hour are pulled 
for a more detailed check. 
 The tooling for Munich is made in the  
Eisenach factory. After the typical seven- 
year production run is over, BMW 
keeps the tooling for another ten years 
in order to produce replacement parts. 
 Turning the stacks of parts into cars 
is the job of the assembly section, where 
again robots do almost all of the work. 
Although BMW purchases its robots 
from a different company, it maintains 
an on-site repair shop so it can keep its 
mechanical workforce in top shape with 
minimum downtime. Humans are ever-
present, though, providing an additional 
level of quality checking on top of the 
automated cameras that record an im-
age of each car as it is assembled. These 
images are kept for ten years in case 
there is ever a concern about systemic 
assembly defects. 
 Speaking of humans, the workers in  
BMW’s factories—indeed, most German  
factories—begin apprenticing at the age  
of 16. By 18, they are full-fledged workers.  

If someone wants to apply for a job at 
the BMW factory later on, they must 
show proof of a similar apprenticeship. 
These jobs are in demand, as BMW has 
been rated the best company in Ger-
many to work for by Wirtschaftswoche 
magazine. 
 In addition to the 3 series sedans and 
wagons, the Munich plant also makes 
engines. In fact, it is the only BMW 
plant that does both. Munich makes all 
of our favorite powerplants, including 
the 6-cylinder gas and diesel, the V8, the 
12-cylinder for Rolls Royce, and every 
M engine. Testing procedures for the 
non-M engines involve using an electric 
motor to spin the driveshaft while the 
computer checks tolerances. However, 
for the M engines, they still do it the old-
fashioned way: they fire up the engines 
right on the line and rev them to 8,000. 
Unfortunately, M engines are only made 
during first shift, so I was unable to hear 
a new M3 V8 give its birth cry. 
 Although all cars are made in the 
sequence that they were ordered, the 
final assignment of a VIN does not take 
place until immediately before the body 
is mated to a specific drivetrain. At that 
point, the car can be specifically identi-
fied with a customer. Finishing touches, 
such as heat shields and fuel lines, are 
one of the few remaining places where 
the work is done by humans. However, 
the cars are, at this point, moving down 
a “rotating” assembly line, which allows 
the workers to maintain a natural and 
ergonomically-correct posture while 
literally rotating the car to expose its 
underbelly. 
 The fully-assembled car is then sent 
for its final quality-control checks. This 
includes headlight alignment, wheel 
alignment, and a test drive on dyno 
rollers, where the test driver must 
follow a series of computer simulator 
instructions to keep certain road or 
engine speeds, shift to certain gears, and 
exercise certain features of the car. The 
car that I watched being tested failed 
due to its garage-door opener being 
programmed for European frequencies 
instead of American frequencies. In all, 
the final checks take about two hours 
per car.

Stephen Lardieri 

We Have Come a Long Way from Ziebart 
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the bmW club enjoyed three days at the  
third annual Oktoberfest Northwest held  
at the Puyallup Fairgrounds. The Club 
hosted an information booth about the 
local chapter, as well as provided color-
ing and jigsaw puzzle solving activities  
for kids and adults. The event saw record  
crowds this year, and the volunteers at 
the tent were busy answering questions 
and giving out free Tootsie Pops.

BMW Club at Oktoberfest Northwest

Morgan and Mason Nagy, standing in 
front of coloring projects many children 
hung for display.

Young and old enjoyed the challenging BMW puzzles the Club provided.

Lance and Stephanie Richert’s PRO3 race car on display to the Club booth.
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racing in Duck Weather

rAcing cArS on a wet track 
may sound akin to picnicking 
in a hail storm, but it really 
isn’t like that. Helmets are 
optional at a picnic, and the 
food is better at a race (if 
you’re anywhere near Greg 
and Toni Miller’s motor 
home). Rain racing is actu-
ally not much different than 
racing in dry conditions. In 
both cases the fast drivers are 
always seeking to approach, 
but not to exceed, the limits 
of traction. The limits are 
different, but the game is the 
same – get a little loose but 
stay in control.
 Some PRO3 drivers excel 
in the rain – Ken Hill, Mike 
Olsen, and Caelin Gabriel 
stand out. On a wet track 
their finishing positions 
are almost guaranteed to 
improve over what they’d be 
against the same competition 
on a dry track. Then there’s 
Ted Anthony Jr., whose driv-
ing skill is amazing no matter 
what the conditions. It’s as if 
these guys don’t realize it’s 
even raining.
 One of the most interest-
ing aspects of rain races is 
tire choice. Full-tread tires 
are a second or two a lap 
slower on a dry track than 
shaved tires, so we use full 
tread only when there is 
standing water on the track.  
A light drizzle is no cause for 
breaking out the rain tires, 
but, running shaved tires on a 
track with standing water re-
ally slows the car. The lack of 
tread on a shaved tire means 
water has nowhere to go as 
the tire passes over it, and 
hydroplaning sets in at very 
low speed.  Picking the right 
tires is essential to finishing 
well. This is sometimes tricky, 
as one has to predict no later 
than fifteen or twenty min-
utes before race time what 
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conditions will prevail during 
the race.  
 The 2007 Conference 
season featured four rain 
races, one third of the twelve-
race schedule.  Each of them 
presented its own challenges. 
The May race in Seattle and 
the June race in Mission BC 
both started out dry and got 
wetter as they progressed. 
Almost everyone had chosen 
shaved tires; the exception 
being Steve Schaeffer in Mis-
sion. He won handily as the 
track sprouted ever-larger 
puddles. Rain threatened 
before the September race in 
Portland, but almost all driv-
ers correctly predicted that it 
wouldn’t rain seriously until 
after the race. The two driv-
ers who chose full-tread tires 
(I was one of them) regret-
ted it as one-by-one we were 
passed by people on shaved 
tires.
 But there was no doubt 
about correct tire choice for 
the last race of the season 
in Seattle in late September. 
The rain began the day be-
fore and continued until race 
time. The front straight, and 
particularly the “kink” had 
numerous puddles. Hydro-
planing even on rain tires had 
been the norm in morning 
qualifying. Every lap was an 

The PRO3 Line

exercise in faith that when 
(not if) the car got squirrelly, 
it could be brought gently 
back under control before 
hitting something hard.  
For the race, the stewards 
decided to post a standing 
yellow flag (no passing) in 
turn 9 and turn 10 (the kink), 
with passing allowed after 
the start-finish line. They 
feared, as did many drivers, 
that hyper-competitive cham-
pionship-chasing driving 
through that area would lead 
to bent metal. As it was, the 
race was completely contact-
free, better than many of our 
sunshine races this year. The 
lack of contact was all the 
more amazing because of 
the dreadful visibility caused 
by spray. A car three lengths 
ahead would disappear from 

PRO3 Champions (left to right) Ted Anthony Jr. (2006),  
Bill Spornitz (2005), Ken Hill (2003), Jeff Van Lierop (2007), 
Dale Beuning (2004)

turn 9 to turn 1. There were 
times I could hear, but not 
see the car right in front of 
me. Wow it was fun!
 Jeff Van Lierop finished 
third in the race, but it was 
enough to make him the 
PRO3 champion for 2007, 
ahead of Ken Hill and Bill 
Spornitz (both past PRO3 
champions).  Jeff’s me-
ticulous car preparation and 
skillful driving put him on the 
top rung of the increasingly 
high PRO3 ladder. Congratu-
lations to Jeff!
 WestWerks generously 
supported PRO3 racing this 
year by offering cash prizes 
to the three drivers with the 
most points in PRO3 races 
at Pacific Raceways this year. 
Ken Hill took the top spot 
and earned $300. Ted An-
thony Jr. got $200 for second 
place, Bill Spornitz took third 
and scored $100. Thanks to 
WestWerks for your support.
 So now the long dark win-
ter sets in and our race cars 
will hibernate until Spring, 
while the drivers sit by the 
fire and daydream about bril-
liant passes (real and imag-
ined), and plan and execute 
car projects big and small. 
Maybe this is the year to ante 
up for a cylinder head refresh 
or a suspension upgrade. The 
first race is next May – com-
ing right up. Better get out to 
the garage and get busy.

Bob Mearns
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i don’t knoW if you reAd my previous article but basically 
I was vacillating on whether or not to trade my 1983 733 for 
two 2002s.
 I could not do it. I said I would do it. I even committed to 
doing it. But when it came right down to it, I couldn’t. Becky, 
you see, which is the name of my 733 (I did not name her, the 
previous owner did), is my responsibility. 
 There was this lady that bought Becky new and took care 
of her until she no longer could. Then she asked me if would 
take care of her. I told her that I could not take care of Becky 
because I did not have room for her and could not afford 
her. The lady told me that since she could no longer care for 
Becky, and since I was the only person she knew who had the 
heart and proper love for all things BMW, that I indeed could 
and would take care of Becky. She then made me a deal that 
I, or anybody in their right mind, could not refuse. She had 
several people offer her four times as much as she was offer-
ing the 733 to me for. She said the people that made her offers 
for Becky could not possibly give her the kind of care that she 
needed so she could not and would not sell to them. 
 Even though I made a commitment to trade Becky for the 
two ’02s, when it came down to it there was no way I could 
go through with it. Now I am not a saint nor did I make a 
life long commitment to this sweet lady (and she was a sweet 
lady) that I would take care of Becky until my dying breath. It 
was simply that I myself have fallen for Becky and her many 
charms.
 Becky never complains and always does what I ask her to 
do. She is always there for me just like she was for her last 
owner. I now understand why the last owner would only sell 
her to me and me alone. Becky is just like a good dog that 
is loving and dependable. How do you get rid of a perfectly 
good dog that is in good physical shape, that greets you with 
sweet eyes every time you come home, and gives that wonder-
ful unconditional love that only a good dog can give? 
 So I still have her and she still has me. I am getting her 
ready for winter so she can take good care of me like she 
has in winters past. I have already put away my 740il for the 
winter and the 535is is not far behind. I can only put away my 
other BMWs if Becky is there, willing and waiting for her turn 
to get out and play and play we will. 
 I now know that I can’t part with Becky and in the bottom 
of my heart I know that I made the right decision. Becky and I 
are (in the words of Forrest Gump) like two peas in a pod and 
will be together for years to come.

Dave Cook
davecook@liv2drv.net, www.liv2drv.net

�������
������������

i just can’t do it!

the nominAtionS committee has struggled this  
year to come up with a full slate of candidates for the 
2008 Board of Directors. Most of the board has been 
filled but none of the positions are contested. For  
that reason, you will not find a ballot in this issue of 
Zündfolge. We still have a spot or two open and would 
appreciate any volunteers. If a full board position 
sounds like too much, another great way to get involved 
is to chair an event. This may sound intimidating but 
board members can give you lots of help and guidance. 
We welcome the help. 

thE CANDiDAtES FOr thE 2008 BOArD OF DirECtOrS ArE:

ELECtED POSitiONS
 President Lynne Eskil 
 Vice President  Rick Gulstrom
 Secretary Wayne Mulholland
 Treasurer Tom Olsson
 Banquet Coordinator Mary Jo Stojak
 Concours Coordinator Alan James
 Membership Coordinator Mike Ellis 
 Roster Manager Louis Hesselt-van-Dinter
 SIG Coordinator Lance Richert
 Tech Events Coordinator Jeff Butler
 Tour Coordinator Scott Hieronymus

APPOiNtED POSitiONS
 Chief Driving Instructor Karl Seeger
 Driving Events Coordinator David Lightfoot
 Risk Management Rich Milham
 Web Site Coordinator Ken Hill
 Zündfolge Editor-in-Chief Lucetta Lightfoot
 Zündfolge Advertising Coordinator Jim Millet

Rick Gulstrom, rick@gmsarch.com, 425-644-1446
David Lightfoot, d.lightfoot@comcast.net, 206-660-6190

Wayne Mulholland, wayne5117@hotmail.com, 360-319-2995

Board Nominations
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BMW announced Jay Leno 
became the latest person 
to receive keys to a BMW 
Hydrogen 7—the first hydro-
gen-powered luxury sedan. 
The Emmy-winning come-
dian and host of The Tonight 
Show received his BMW 
Hydrogen 7 at his famed car 
garage in Burbank, Califor-
nia, which is fittingly a “green 
garage” that receives a great 
deal of its energy from steam 
power.  
“As an avid car enthusiast 
I’m always interested in 
the future of automotive 
technology. With the BMW 
Hydrogen 7 I can experience 

all the fun and great features 
of a performance car, yet 
know that I’m being envi-
ronmentally friendly at the 
same time! I look forward to 
driving the Hydrogen 7 and 
learning more about hydro-
gen as a fuel for our future.”
 In his “green garage,” Jay 
uses giant steam and natural 
gas engines from the 19th 
century to effectively reduce 
his energy needs—transform-
ing his garage into a self-suffi-
cient power station. Working 
with expert consultants in a 
variety of fields to analyze 
his garage’s energy use and 
devise alternative energy 

systems, Jay is committed to 
upgrading his nearly 20,000-
sq.-ft. garage with the latest 
environmentally friendly 
shop equipment and prod-
ucts—and driving the BMW 
Hydrogen 7 is his latest 
example of this.  
 Running in hydrogen 
mode, the BMW Hydrogen 7 
essentially emits nothing but 
water vapor, representing a 
major step in reducing harm-
ful CO2 emissions. It is not 
a concept car, but a produc-
tion model vehicle that has 
successfully completed the 
entire Product Development 
Process. While the BMW Hy-
drogen 7 is not for sale, it is 
considered to be a milestone 
in bringing forward hydrogen 
as the sustainable fuel for 
individual transportation.
 BMW believes that hydro-
gen will replace petroleum as 
the long-term alternative to 
fossil fuel, and hopes the Hy-
drogen 7 will play a pioneer-
ing role in driving forward 

the hydrogen technologies 
that will ensure our mobility 
in the future. Through a pro-
gram dubbed the Hydrogen 
7 Pioneers Program, BMW 
is giving industry leaders and 
prominent figures in enter-
tainment, politics, business 
and more a BMW Hydrogen 
7 for their daily use.  
 Leno is one of the first 
Americans who BMW plans 
to announce in the coming 
months that will help the 
company in its mission to 
build widespread support of 
hydrogen as a viable alterna-
tive to fossil fuels.  
 While Leno and BMW’s 
hydrogen pioneers will be the 
first group to be given access 
to the BMW Hydrogen 7 in 
the U.S. for a longer period 
of use, a number of enter-
tainers, politicians, business 
leaders and more have opted 
for a BMW Hydrogen 7 as 
their energy-efficient ride of 
choice. 

JAY LENO SET TO DRIVE THE BMW HYDROGEN 7 
ON U.S. ROADWAYS
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23 years of BMW experience

Conveniently located in the South Sound area
10 minutes from downtown Tacoma

(253) 565-3049
www.airimportrepairs.com

8016 W. 27th - University Place - WA

for track days and autocrossing, but is still street 
legal. Matter-style welded half cage, with no rear 
seat. Supersprint DTM-style exhaust with center 
resonator (no cat). Car has been stored since 2005, 
current Oregon registration until 2009. Comes with 
two sets of wheels and extra tires. $9,500obo. 
Contact Jon at 541-484-1781 or jkwcpamp29@aol.
com. Internet pictures available on request.

1988 M6 Coupe: Black with gray leather, 47,000 
original miles, excellent condition, upgrades 
include Dinan chip, K&N filter, BMW 740 wheels & 
tires, RD Stage 1 suspension with Bilstein shocks, 
struts and springs, RD strut tower brace, Sony CD, 
Clifford alarm with remote locking, car cover, seat 
vests, bra. Major tune-up at 47,000 including all 
filters, fluids, ignition wires and belts replaced; full 
service records available. $31,500. Contact John 
Walsh at 253-279-1112 or johnwalsh@nventure.com.  
Pictures available on request.

1986 635CSI: Five speed. Daily driver. $3,200. 
Contact Harold Hutchins at 360-886-7038 or 
hhutch1234@yahoo.com.

1964 BMW 700 LS: Very rare BMW, two door, 700cc  
air cooled rear engine that produces 35HP. Last 
insured in 1971 and has been stored indoors for 
the past fifteen years. Needs some rust work on 
fenders and doors; otherwise in above average con-
dition. $2,000 obo. Email retromotive@hotmail.com 
for more info or for photos. 

Parts for Sale
Hard Top Hoist: A custom garage hoist for the E36 
Z3/M roadster. It uses a winch with a block and 
tackle system to hoist the top near the ceiling. The 
hoist has lambswool pads and rubber-sided arms 
to protect the finish. $200. Contact Paul at 
thermaller@comcast.net or call 425-590-7393. 
Pictures can be viewed at http://s38.photobucket.
com/albums/e145/Thermaller/Hardtop.

BmWs for Sale
1994 540iA: Island Green w/tan leather, 129,000 
miles, Alusil block replacement at 43,000. BMW 
alarm, CD changer, 740i 16" wheels w/recent BFG 
G-force Sport tires (original wheels and tires included  
also), otherwise stock w/recent Inspection II. Some 
rock chips and a small ding or two, but very solid, 
uses no oil, all electronics work, clear title, and all 
service records available. Purchased Dinan 5, so 
no more room in the garage. $6,500. OBO. Contact 
Bob at bguyt@rfmarch.com for photos or more info.

1988 M5: Black with tan interior. 250k miles. Body 
and paint in good condition. Interior shows normal 
wear. Serviced at Strictly BMW and Eastside 
Bavarian ever since I have owned it. All stock except  
for self leveling suspension was replaced and it has 
17" Ronal wheels with brand new tires this spring. 
Daily driver. $8,500. I won’t list all the features, if 
you know the car you know what they are. For 
more information or pictures contact Ben Britton  
at 206-310-9213 or dr.britton@comcast.net.

1988 M3: White with black interior, 232,000 miles, 
body and paint are in great condition, all panels are 
original and straight, no accidents. S14 engine just 
rebuilt to 2.3L spec. and runs strong. Car is set up 
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Nov. 27: Jan. 2008 Issue
Jan. 1: Feb. 2008 Issue

Classified Advertising Policy: Classi-
fied ads are free to current members. 
Zündfolge staff reserves the right to 
edit all classified ads. Ads must be 
typed and emailed to Lucetta Lightfoot 
at lucettalightfoot@msn.com or sent to  
Zündfolge, c/o Lucetta Lightfoot, P.O.Box 
99391, Seattle, WA 98139. All ads must be 
submitted for EACh publication.
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Five 17" Staggered Style 32, BMW Wheels: Five 
Style 32 wheels from a 2001 540ia Sport. Four 
wheels have a refinished clear coat and the fifth 
wheel (bright finish) is for a spare. The four 
staggered wheels are in excellent condition and the 
fifth wheel (spare) is in perfect condition. $800 
OBO. Please contact Tom at 253-468-6050 or 
tdfarel@aol.com.

Four OEM Rotors from E39 540ia Sport: I have 
four OEM rotors from our 2001 540ia Sport. All 
rotors have 7,000 miles of wear. $400 OBO. Please 
contact Tom at 253-468-6050 or tdfarel@aol.com.

Wanted
Wheels for 2003 328 ci: E46 wheels for winter  
tires. Five bolt (16-17) wheels from 1999 to 2005 
for 325-330 car. Please email Dave or Deborah 
Kaechele at d.kaechele@verizon.net or call  
503-668-5188.

miscellaneous
Puget Sound Region Club logo shirts for sale: 
Adult sizes. Short and long sleeve T-shirts in 
white and light grey, grey sweatshirts, and 
beautiful embroidered Land’s End collared shirts 
available. Contact Lance Richert for details and 
pricing at Lance@Richertnet.com.








