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May 15, Sunday 
BMW Centennial Celebration.  
During 2016, BMW fans worldwide will be 
celebrating the 100th anniversary of the 
founding of BMW. Our local chapter party will 
be held at America’s Car Museum in Tacoma. 
Plan to be there or wait another 100 years. 
All the details in this issue.

May 25, Wednesday 
Board Meeting. All members welcome. 
RSVP to president@bmwpugetsound.com.

May 29, Sunday 
Burgers and BMWs at the Triple XXX 
Drive-in, Issaquah.
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Deadline for the July/August Zündfolge.
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June 26, Sunday 
E30 Picnic at the LeMay Marymount 
Museum in Spanaway. Join the biggest  
E30 event in the world.

June 1–3, Friday–Sunday 
Vintage Races at Pacific Raceway. 

July 24, Sunday 
Deutsche Marque Event at  
Cedar River Park in Renton. 

August 17–19, Friday–Sunday 
Monterey Car Weekend featuring 
Legends of the Autobahn, Monterey  
Historic Races and the Pebble Beach 
Concours d’Elegance.

August 23–28, Tuesday–Sunday 
Oktoberfest on the Monterey Peninsula.

September 9–11, Friday–Sunday 
BMW Festival in Munich at the Olympic 
Grounds and in the Olympic Stadium. The 
company’s official celebration of 100 years.

For more information about any event, go to our website: www.BMWPugetSound.com.

BMW
HAPPY BIRTHDAY
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ON THE COVER 
An artist’s conceptual drawing of 
the BMW Festival to be held at the 
Olympic Grounds in Munich on 
September 9–11 of this year.  

Courtesy of BMW AG.

BMW Centennial Celebration at America’s Car Museum
Join us sunday, May 15 as we take 
over the display field at America’s  
Car Museum for a huge Centennial  
Celebration of the 100th anniversary  
of BMW as a company.
 We plan to fill the entire display 
field with BMW cars and motorcycles. 
Cars will be parked on the grass in the 
center of the field, and around the edges. 
We will hold this event rain or shine. 
Miss this event and you’ll have to wait 
another 100 years for the next time.
 Our goal is to have as many people 
as possible drive to this event and park 
their BMWs on the display field. We will 
be soliciting members who have special 
cars and park them around the edges of 
the field. The big display field is for you, 
the members of the Club, to simply park 
your cars and hang out with other BMW 
drivers. There will be no judging; we just 
want lots of BMWs and their owners to 
come out for a big birthday party.

Schedule
 9:00 Parking opens
 10:00 First Raffle items
 12:00 Lunch available from food trucks onsite
 1:00 100th Birthday cake served
 2:00 Final raffle items
 2:30 Event over (but you can hang around)

Registration is Open
Go to www.MotorsportsReg.com.  
The cost is only $15 per car for those 
who pre-register. Day of event fee is  

Sunday, May 15

$20 (space available). You really want  
to register in advance because that is  
the only way to be sure you will receive 
the full complement of goodies. 

Goodies
We have lots of very cool stuff for those 
who pre-register and enter a BMW. 
Only those who pre-register will be 
guaranteed a limited edition commemo-
rative ball cap. You’ll also get an event 
poster and a magnet. There will also be 
event window clings. To carry all this 
cool loot, we will have a nice event tote 
bag. All for $15? This is a no-brainer! 

Let Them Eat Cake
We will serve cake starting at 1:00. This 
won’t be just any cake. These will be 
cakes with roundels! Yep, real official 
BMW birthday cakes. This is for every-
body in attendance, not just the entrants. 

Museum Discounts
America’s Car Museum, our host, is  
discounting admission to the museum 
for all entrants. Inside you’ll be able  
to see a spectacular display of more 
BMW goodness. During or after our 
celebration, make sure you check out 
the display in the museum.

9:00 am to 2:00 pm
America’s Car Museum 
2702 East D Street 
Tacoma, WA 98421
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participate in a non-profit organization.  
The secretary position is in charge  
of keeping an accurate account of  
the proceedings during the board 
meeting. The minutes will then be 
posted to the website as an official 
record of the meeting. The board  
runs the Puget Sound Chapter almost 
like a small business, where we are  
in charge of the members’ dues and 
are entrusted to spend the money 
appropriately. Being part of this 
process is important. So, if you have 
two-three hours per month to devote 
to being a board member, please 
contact me.
 May begins the track season at our 
two local racetracks: Pacific Raceways 

President’s Column
spring has finally coMe to the 
northwest which means it’s time 
to get the Bimmer and Beemer out 
of the garage and start driving! Your 
board has been busy organizing 
events for the coming year—check 
the website and calendar for the 
events. Remember, this is the 100th 
anniversary of BMW as a company. 
Check out the article written by 
David Lightfoot in this issue for more 
BMW history as well.
 This month, I will not pontificate 
or insert footnotes into this column. 
I will however continue to appeal for 
member participation on the board. 
The secretary position still needs to 
be filled. This is an opportunity to 

and The Ridge Motorsport Complex. 
May also starts the tour season. My 
point is that driving season is here 
and now! May 15 is the chapter’s 
celebration of the 100th Anniversary 
of BMW as a company and we plan 
to have a big party as you surely have 
heard about by now. Tell your friends 
who are not members that they are 
welcome to attend, just register for 
the event. 
 Okay, it is time to start thinking 
BMW thoughts and put the events on 
your calendar!
 See you out there,

Steve Libby, President, Instructor  
Puget Sound Chapter BMW CCA

Burgers and BMWs Sunday, May 29

your puget sound region BMw  
car cluB will hold the seventh annual 
Burgers and BMWs gathering at the  
Issaquah Triple X Root Beer Drive-In on 
Sunday, May 29. This event has become 
enormously popular during the past five 
years. We now routinely have over 200 
Bimmers. How cool is that!
 You can wander among a variety of 
old, new, stock and modified Bimmers but 
most importantly, share your enthusiasm  
with fellow Bimmerphiles. All BMWs, 
new and old, clean or dirty are welcome 
to join us. We anticipate BMWs from 
seven decades! The event officially begins 
at 10:00 am. If you were there last year, 
we were shoe-horning cars in every 
available space in the Triple X Drive-In. 
Due to the frenetic nature of parking a 
tsunami of BMWs we can’t save spots 
for late comers. If you want to park with 
friends, please coordinate to arrive as a 
group. Burgers & BMWs will run until 
the last BMW leaves for home.
 No Club membership is required.  
Just show up with your Bimmer. Tell  
your BMW friends to come and enjoy  
the show. Bring some extra cash for 

BMW i3 and i8 owners are invited 
to the Annual Spring Electric Car 
show at the Triple-X Drive-in in Is-
saquah. This is an eclectic show for 
both homemade and factory electric 
cars. Have a burger and fries with 
fellow electric car owners. The event 
runs from 9:00 am to 2:00 pm on 
Sunday, May 8.

Lance Richert
lance@richertnet.com

lunch, the Triple-X Drive-in only  
take cash! Check out their website at 
www.triplexrootbeer.com.
 Cost: $5 donation for a space in 
the upper premier lot, free in the 
overflow lots. Donations support  
Life Enrichment Options in Issaquah. 
This is a great cause and helps out  
a special set of folks.

Issaquah Spring  
Electric Car Show

Sunday, May 8
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15th Annual E30 Picnic Weekend!

E30 Tech Session
Sponsored by R3V Limited
Saturday, June 25, 1:00–4:00 pm
Griot’s Garage
3333 South 38th St, Tacoma 98409
www.GriotsGarage.com

Covering various E30 related topics  
in one-hour blocks all afternoon.  
Sponsored by R3VLimited.

June 25–26

E30 Picnic 
Sunday, June 26, 10:00 am–3:00 pm
LeMay Collection at Marymount
325 – 152nd Street East, Tacoma 98445
www.LeMayMarymount.org

E30 Picnic. Cost is $12 for BMW Club 
members, $15 for non-members. Early 
registration closes at 6:00 pm on Thurs-
day, June 23. You can register on site the 
day of the show for $20, cash only. 

All Club Members Welcome!
There is no cost to visit and view the 
E30s. See www.E30Picnic.com for all  
the latest information. See you there!

Lance Richert, E30 Picnic Chairman
lance@richertnet.com, 425-443-2188
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Sunday will be the traditional E30  
Show & Shine starting at 10:00 am.  
The E30 Picnic has evolved into the 
largest gathering of E30s on earth.  
We are planning on 200+ E30s that  
day, so be sure to be part of the fun!  
All E30s are invited, from garage 
queens to daily drivers (like mine!). 

Register Early and Save!
Receive a discounted entry fee by  
registering at www.motorsportreg.com  
—the only place to register for the 
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the audi, BMw, Mercedes and 
porsche cluBs are coming together 
for a Show und Shine car show. This epic 
gathering will be part of Renton River 
Days at Cedar River Park on July 24.
 This is a really simple event: Wash 
your car, clean the wheels, and you are 
ready for the lawn. We anticipate an 
amazing eclectic display of Deutsch 
Schonheiten (German Beauties) spanning  
seven decades. To fill out these decades 
we encourage those with Deutsch 
Schonheitens from the ’50s, ’60s and ’70s 
to register early to secure your spot!
 Space is limited to just over 300  
cars total with each of the four clubs 
sharing the field. We will not have  
pre-registration this year. Instead,  
we will be collecting admission fees  
on the day of the event.

 Cost for the Show und Shine is $10 
with the event raising money for the 
local Renton Lions Club who have been 
doing good work for the local commu-
nity for over 75 years.
 We’ll start parking cars by marque at 
10:00 am.  There will be a couple of food 
trucks on site. After lunch we’ll have a 
short presentation and announcements 
and wrap up around 2:00 pm.

Deutsch Marque Show und Shine

10:00 am – 2:00 pm
Cedar River Park
1717 Maple Valley Hwy
Renton, WA. 98057

Sunday, July 24

 Besides the Deutsch-Marque Show 
und Shine, Renton River Days offer 
many activities for the whole family.

Steve Questad
s.questad@comcast.net, 206-547-2025

Ph
ot

o 
by

 J
en

ni
 S

w
ift

.



 May/June 2016 ZüNDFOLGE 7www.bmwpugetsound.com

MOTOR SPORTS
it is tiMe to drive on the race 
track! As you might be able to tell, 
I am ready for some seat time! Spring 
is here and May 20 will be the first 
HPDE and CCC event for your BMW 
club. By this time, I will have attended 
several other events by other clubs as an 
instructor. The good thing about doing 
this is to bring new ideas and methods 
to our club while giving proper credit. 
The use of the down-load session for 
all groups will be used extensively this 
year. Please refer to the last issue of the 
Zündfolge for all of the details about 
the run groups. 

 Why is it important to participate  
in the group session discussions and 
communicate with your fellow run-
group members? The answer is clear. 
High performance driving is all about 
constantly learning, being safe, and 
trusting drivers around you. I attended 
the Audi Club Instructor Clinic this 
year. I had a person in my right seat 
commenting on how I was driving. Yes, it 
was raining, cold, I was on R-compound 
tires, and it was the first time on the 
track since last year. It was a humbling 
experience to be rusty, but I quickly  
got the cobwebs out! Think about this  
when you come to the track on May 20.

 If it is your first this year, go slow 
until you feel comfortable, get familiar 
with the track again, look up and around 
to reprogram your brain. To quote Tom 
Olsson “this driving thing takes practice!” 
 If you have not done so already, I 
highly recommend subscribing to Ross 
Bentley’s “Speed Secrets;” it is only  
$2/week and there is lot of information. 
Plus, Ross offers the digital “Performance  
Driving Illustrated,” a concise descrip-
tion of what you need to drive on the 
track. This is important information  
for those who may wish to take driving  
to higher levels. And much of it is  
applicable to normal everyday driving. 
Okay, maybe not apexing corners on the 
on-ramps, but you all get what I mean. 
 So, get your car ready. Get yourself 
ready. It is time to go driving.
 See you on the track,

Steve Libby, President 
Puget Sound Region BMW CCA

Instructor
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PATRICK MILLER
“25 years of
precis ion automotive
service”

11908 - 124 Ave. NE
Kirkland, WA 98034

(Totem Lake) 425-823-1511

OMNI
BRAKE & ALIGNMENT, Inc.
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Cascade Foothills Tour  

do you already know how to really enjoy your ultimate 
driving machine? We hope so! But if not, get ready for some 
curvy roads, stunning scenery and join us on our first 2016 
road tour in the Cascade Foothills.
 On Saturday, May 7, we’ll start out at the Issaquah QFC 
at 1540 NW Gilman Blvd. We’ll meet up at 8:00 am and after 
a short drivers’ meeting we’ll head out at 8:30 sharp. At least 
one person in your car needs to be a BMW Club member. 
Guests are always welcome.  
 We’ll head out toward Fall City, turn north toward Carnation,  
Duvall, and end up in historic downtown Snohomish for lunch.  
It’s a great destination to walk around, look for antiques, 
enjoy ice cream, and find a great lunch spot. 
 Our group will probably be too large to fit in one restaurant,  
but there are several to choose from. The rest of the day is on 
your own to relax or continue exploring around town, or in 
the foothills and country roads.
 While we encourage signing up for our periodic car control 
clinics, no special skills or equipment are necessary to partici-
pate in our driving tours. The only requirement, other than 
membership, is following the rules of the road and common 
courtesy. Tailgating and unsafe passing are not what we are 
about. We want everyone to enjoy the drive, the scenery, and 
each other’s company.
 To save time in the morning, please download, print, and 
sign the waivers in advance and then just hand to me at the 
drivers’ meeting before we get underway. (Does not need to be 
printed in color.) Everybody in the car needs to sign, or have it 
signed for them if they are under 18. I will have copies to sign 
in the morning if you need them. The waiver page link is
www.bmwpugetsound.com/tours-2/tour-waiver/.
 RSVP to walkered@q.com

Ed Walker, Tours Coordinator

Saturday, May 7
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look at all those sponsors! No, 
really, please look at all of our sponsors. 
They help support us and we in turn 
make sure to support them. 
 Lance Richert has once again  
cajoled, coerced, and possibly begged 
our previous years’ sponsors to return 
for our 2016 season. That season is just 
now getting under way with the sprint 
race opener in Portland May 1st with 
the first IRDC race at Pacific Raceways 
on May 15. For those regular followers 
of PRO3, the sponsor list is starting to 
look familiar:

Toyo Tires
BMW Northwest
BimmerWorld
425 Motorsports
Griot’s Garage
Proformance Driving School
Haggerty Classic Car Insurance

The PRO3 Line
 For all racers wishing to partake in 
the benevolence and generosity of our 
sponsors, you must display the required 
decals on your car so they are visible 
and easily recognizable while on track. 
Contact Lance for a suggested proper 
layout, as well as for the decals them-
selves. They are free and rumor has it, 
each one adds ten horsepower!
 If you’re lucky, you may still be 
able to score one of the coveted PRO3 
calendars at any of our local sponsors 
and performance partner shops: Strictly 
BMW, Accuracy Automotive, Godspeed 
Fabrication, and Car Tender.

And in other news…

 Do you ever start something, not sure 
where it will go and then one day turn 
around and realize you never thought 
it would amount to “this?” I think most 

club racers start that way. First it’s the 
street car at a track day. Then it becomes 
a dedicated track car. Before you know 
it, it has escalated to a full-blown race-
car, enclosed trailer, truck for towing 
and enough spares to build two more of 
your same racecar. Oh, and you gave up 
all your extra garage space, or rented a 
separate space altogether to house all 
that crap. 
 Recently, I had the same bit of  
reflection, but in a different format: 
Zündfolge. I don’t recall exactly when  
I started writing this column for the  
enjoyment of my two loyal fans, but it 
was a while ago. Maybe ’07? Actually,  
Bob Mearns started The PRO3 Line, 
and then asked me to take it over. 
Occasionally, my wife, Melanie, would 
guest-write and arguably had the most 
popular columns whenever she contrib-
uted. A tough act to follow, for sure.
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Long-term columnist Mike Olsen pilots “The Reaper.”
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 There were other guest contributors 
as well. James Colborn and Dan Rogers  
were regularly tapped to give their 
perspectives on club-racers-turned-PRO 
racers. I figured this space of the fish 
wrap needed shaking up from time to 
time. I tend to babble on about the same 
old drivel during the race season. Sure, 
the positions on track and in the points 
changed, but really, how different can 
one guy tell the saga of “what happened 
this weekend at the race track?” 
 So, no, I had no idea just exactly 
where this was supposed to go. Kind of 
like PRO3 itself as a class in Conference.  
No one really knew what it would 
become over a decade after its meager 
beginnings. Like the names in the  
PRO3 grid, constantly changing, I feel 

that it is time that this space in Zündfolge  
is turned over to another literary talent. 
(I don’t mean to imply by making that 
comment that I think of myself as a  
literary talent, but rather looking to 
coax someone in for this!)
 So much like Greg Miller (finally)  
deciding to retire after 40 years of 
consistent employment, I have chosen 
to step down as the writer of The PRO3 
Line. I extend the invitation to all of you 
(yes, the two loyal readers) to step up and  
take these reins! Use this as a platform 
to promote PRO3, the BMW CCA and 
local club racing for all to enjoy. 
 This has been a lot of fun for me over 
the years. I like to think that I may have 
brought one person out to the track 
who wasn’t there before; maybe even 

encouraged one person to come work 
an event. Hey, it’s possible! I will also 
say, that I doubt Melanie could resist the 
urge to write another column at some 
point in the future, so that’s something, 
right?
 Feel free to drop me a line and let  
me know if you are interested. In the 
meantime, keep the shiny side up, race 
like a champion, and don’t consult  
Spornitz for tire choice!

Michael Olsen is a BMW CCA  
Club member and drives the  

Spirit Halloween Superstores PRO3 car 
#130 in local ICSCC competition racing

rickshaw_racing@yahoo.com
www.pro3-racing.com
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now that Most of us have finished 
slogging through our income taxes, it’s 
apparent that certain things in life are 
unavoidable. Taxes and death surely 
top the list. A polarized Congress and 
a wild election year are also unpleasant 
realities. But something else far more 
insidious is invading America’s streets—
red-light runners.

it’s unacceptable to go through a red  
light if it’s possible to stop safely, but  
36 percent reported doing so in the past 
30 days. Cognitive dissonance, anyone?
 From 2004 to 2014, the five most  
dangerous US cities for red-light run-
ning are Houston, Phoenix, Los Angeles,  
Las Vegas, and Chicago, according to  
the National Coalition for Safer Roads.
 Why are more people running red 
lights? While I have not seen any formal 
studies on this, I venture to guess several 
reasons. As a society, our technological 
connectedness goads us with a sense  
of artificial urgency that we willingly 
cultivate wherever and whenever we  
are. We struggle to keep up with ever-
rising tides of email, calls, texts, and  
appointments. We allow ourselves to 
think that we have to hurry to the next 
thing or get to the next place as fast  
as possible. The fact that we are often 
distracted by our cell phones behind  
the wheel only compounds this.
 Permissiveness and entitlement 
have been creeping in as well. In the 
age of the selfie, the “me” generation, 
and competitive reality-TV culture, 
social decorum and mutual respect 
have steadily eroded in favor of relent-
less self-interest. We’re always pushing 

ourselves, both figuratively and literally.  
I can make it, just once more this time.
 At the same time, populations are 
increasing in our cities and suburban 
areas, and local infrastructure has not  
always kept up. Roadways are more 
crowded, lights are not timed properly, 
and backups and wait times are increas-
ing. Drivers feel more frustrated and 
stressed, and this irritation combines with  
that false urgency and psychological 
entitlement to create a potent combination.  
 Judgment and caution are often also  
impaired by alcohol, prescription medi-
cation, and drugs. As with most driving 
infractions, there is the simple fact that 
red-light runners have been able to get 
away with it many times before without 
consequence. Experience talks. Before 
you know it, the occasional push to 
make it last-moment through an inter-
section becomes a habit—a lethal one.

Driving in the Real World: 
Why Are So Many People Running Red Lights? by Mi Ae Lipe
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But something else far more 
insidious is invading America’s 
streets—red-light runners.

 In the simplest terms, red-light  
running simply means drivers are  
entering intersections after their traffic 
lights turn red. This is different than  
drivers entering when a light is yellow 
and not making it completely through  
the intersection before the light turns 
red. In places where a right turn on red 
is permitted, drivers who fail to stop  
completely before turning may also be  
considered red-light runners, as are those  
turning right on red at intersections 
where doing so is prohibited.
 Since 2012, I’ve noticed a steady,  
dramatic increase in red-light runners,  
so much so that now I can’t walk or 
drive anywhere without seeing at least 
one, two, or even more during a single 
jaunt. In San Francisco and Seattle, I’ve 
observed this to be epidemic to the 
point that I believe it’s not a matter of 
if, but when at some point I will be a 
victim of someone barreling through, in 
spite of my always looking both ways 
before proceeding on my green light.
 The Insurance Institute for Highway 
Safety reports that red-light running 
alone caused at least 697 deaths and a  
staggering 127,000 injuries in 2013. That’s  
about two people killed and nearly 350 
people injured each day in America. 
What’s even more remarkable is that, 
according to a 2014 national telephone 
survey by the AAA Foundation for 
Traffic Safety, 94 percent of drivers said 

Before you know it, the  
occasional push to make it 
last-moment through an  
intersection becomes a  
habit—a lethal one.
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 To dispel this dangerous practice, 
thousands of red-light cameras have been  
set up in many intersections in US cities. 
They can be effective in bringing down 
violations (sometimes by as much as 40 
percent). But they can be controversial, 
as they’re seen by opponents as existing 
for the purpose of generating revenue 
for their municipalities. In some cases, 
they may inadvertently promote unsafe 
behavior by motivating drivers to speed 
up or slam on their brakes to avoid  
penalties. In general, however, American  
acceptance of red light cameras has 
always been very strong, with usually  
60 to 80 percent of the public in favor.  
Other effective countermeasures 
include substituting roundabouts for 
traditional traffic-light intersections and 
increasing yellow signal light time. 

What can you do to protect yourself  
from red-light runners?

SCAN BOTH WAyS
Whether you’re a driver, bicyclist, or 
pedestrian: before proceeding at any 
intersection, always turn your head and 
scan both ways as far as you can see, 
focusing especially on quick movement. 
If someone behind you honks at you for 
taking a second too long to move ahead 
when the light turns green, ignore them. 
Safety trumps impatience.

PAy ATTENTION
Don’t be distracted. If you are on your 
electronic device or in conversation with 
a companion (especially as a pedestrian),  
you will not be paying attention to 
potential hazards until it’s possibly too 
late. Mentally prepare yourself for the 
unexpected every single time you’re 
about to cross an intersection.

DRIVE THE SPEED LIMIT
Don’t be a part of the problem. Driv-
ing significantly above the speed limit 
or what is safe for conditions increases 

Mi Ae Lipe is a freelance editor and graphic 
designer in Seattle, and is also a traffic safety 
advocate. In addition to writing a regular  
column in Zündfolge, she blogs on Driving 
in the Real World, streams daily driving news 
links and tips on Twitter at @DrivingReal, 
writes regularly for Roadio.com (an online 
magazine for UK driving instructors), and 
frequently collaborates with traffic safety  
organizations, NGOs, and individuals. In  
December 2015, she and fellow citizen  
advocate Mark Butcher were honored with  
a Target Zero Award by the Washington 
State Traffic Safety Commission for their 
outstanding work in improving young  
driver safety in the state.

your chances of running a red light. You 
may be going faster than your brain can 
adequately process the situation (such 
as detecting a light changing). It also 
gives others less time to detect and react 
to your presence.

 Knowing if you should stop for a  
yellow light can be tricky. You should 
never enter an intersection after the 
light has turned red,. But sometimes if  
you decide to stop suddenly for a yellow,  
it may result in someone close behind 
you rear-ending you. (This is where not 
speeding in the first place comes in.) 
In general, it’s best to stop for a yellow, 
but if you’ll pose significant danger to 
the traffic behind you by doing so, it 
may be better to reconsider. But here’s 
another big reason to stop at a yellow: 
Your passing through on a yellow may 
cause drivers in the opposite direction 
who are already in the intersection  
trying to turn left to have to do so on 
a red light. This is never a good thing. 
Don’t squeeze the lemon!
 What are your thoughts? Have you 
ever run a red light? Were you aware 
of it? Have you ever been a victim of 
a red-light runner, or had a close call? 
Know of someone who did? I’d love to 
hear your thoughts and stories. Write to 
me at miae@whatnowdesign.com.
 Happy caution and drive safely!

In general, however,  
American acceptance of  
red light cameras has always 
been very strong . . .
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ReachNow will be Headquartered in Seattle with Plans  
to Expand to 10 Cities Across North America
following a successful pilot prograM,  
BMW Group today announced the 
launch of ReachNow, a free-floating 
premium car sharing service, at a press 
conference held in conjunction with the 
city of Seattle. In addition to debuting the  
ReachNow car sharing service in Seattle, 
BMW Group Member of the Board 
Peter Schwarzenbauer also announced 
the establishment of ReachNow’s North 
American headquarters in the city and 
its plans to expand the service to three 
additional cities in 2016—with the inten-
tion of servicing 10 North American cities. 
 (BMW’s ‘successful pilot program’ was  
in San Francisco, where the company could 
not negotiate a contract for city parking 
spaces reserved for ride sharing services. The 
cars were moved to Seattle. The joint venture 
with Sixt, a German rental car company, 
was originally called DriveNow. Sixt is not 
involved in the Seattle operation, so the name 
has been changed to ReachNow. –Editor.)

 ReachNow is designed to provide 
drivers with an experience that is as 
convenient as owning a car. The user 
experience is premium, with fast regis-
tration and an almost instant approval 

process—in two minutes or less—a first 
for any car sharing service. The initial 
fleet of 370 vehicles, including the BMW 
i3, the BMW 3 Series and the MINI 
Cooper, will be located on the streets  
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of Seattle for immediate use. The service 
will expand to include Seattle-Tacoma 
International Airport in the next quarter.
 ReachNow selected Seattle as the 
pilot market for its interest in welcom-
ing greener mobility services that make 
life easier for its residents. Additionally, 
Seattle was recently ranked the third 
most electric vehicle-friendly city in the 
U.S. by ChargePoint, the largest electric 
vehicle charging network.
 After downloading and registering on 
the ReachNow app, available in the App 
Store and on Google Play, members can 

locate and book the closest available car 
in the ReachNow app or find a Reach-
Now car on the street. Members can 
then return the car to any legal parking 
space on the street, including for free 
at meters and within residential permit 
zones in the Home Area. 

ReachNow Rates
All ReachNow vehicles are charged at 
a rate of $0.49 (cents) for each minute 
the vehicle is used, and $0.30 (cents) per 
minute while parked. The one-time life-
time registration fee is $39. For a limited 

time as part of an introductory offer, 
ReachNow will charge just $0.41 (cents) 
for each minute the vehicle is used and 
registration is completely free of charge. 
All prices are inclusive of insurance, 
fuel, and parking at public meters on  
the street within the designated areas  
(Home Area) plus taxes and fees. 
ReachNow automatically caps pricing  
at three different tiers: $50 for up to  
3 hours, $80 for up to 12 hours, and  
$110 for up to 24 hours. 

BMW Press
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BMW History: New Beginnings
after the Quandts’ financial rescue 
of BMW in 1959 and the installation of 
new management, the company could 
pursue the development of a car that 
would appeal to the marketplace. The 
result was the New Class sedan, called the  
1500, which debuted in 1961 and went 
into production the next year. A hit from  
the beginning, the little 1500 would set 
the pattern for every BMW to follow. 
The four-door 1500 got progressively 
bigger engines while the two-door version  
evolved into the legendary 2002. 
 These successes led to the need for 
more production capacity. The immediate  
problem was solved with the acquisition  
of Glas Automobiles, the only other 
Bavarian automaker left, in 1966. The 
Glas factory is now known as BMW’s 
Dingolfing plant.
 The success of the New Class and  
the 02 Series allowed BMW to get back 
into bigger cars. In 1968, the E3 Sedan 
in the form of the 2500 and 2800 were 
introduced. The drivetrain from the  
sedans was used for a sexy coupe; the 
now classic E9. BMW now had four  
different lines to offer customers. 
 The architect of this market approach 
was Paul Hahnemann. He had gone to 
university in Germany but then worked 
for General Motors in Detroit. Starting 
in 1961, he brought to BMW a modern 

approach to marketing and expanded 
the dealer network. With this approach 
and four terrific lines of cars, BMW 
thrived in the 1960s. 
 In 1970, a rising young management 
star was placed into the role of Chairman  
and CEO of BMW by the Quandts. His 
name was Eberhard von Kuenheim and 
he would rule BMW like a fiefdom for 
the next 23 years. He was the youngest 
CEO of any major German company. 
Von Kuenheim and Hahnemann engaged  
in a power struggle for control of BMW’s  
management. Hahnemann lost and left 
the company in 1971.
 Von Kuenheim reintroduced the  
traditional BMW model names consisting  
of three numbers. The first example of 
this was the 5 Series that replaced the 
2500/2800/Bavaria. The 3, 6 and 7 Series 
would soon follow. 
 The year 1972 was huge for BMW. 
The summer Olympics were hosted by 
Munich on the old airfield site, across 
the street from BMW’s Munich plant 
and the company headquarters. BMW 
took the opportunity to introduce itself 
to the world by building its now iconic 
four-cylinder headquarters building and 
the adjacent museum, affectionately 
known as the ‘salad bowl.’ The year was 
also marked by the founding of BMW 
Motorsports. A concept car, called the 
BMW Turbo, with gullwing doors was 
also shown. The year marked BMW’s 
arrival as a global company. 
 To provide another measure of growth,  
during the war years, employment at BMW  
peaked at almost 57,000, and I’m guessing  

David Lightfoot

BMW presented a full line-up by the late 
1970s with the 3, 5, 6 and 7 Series.

The ’02 is the car that really launched 
the company, especially in the U.S., and 
was the car that started BMW clubs all 
over the world.

The New Class sedan was the start of 
BMW as a modern company.

The expressions on these two men tell 
the story. That’s Eberhard von Kuenheim 
on the left and Paul Hanneman on the 
right. Hanneman would lose the board-
room battle. 

The now iconic four-cylinder building 
and the BMW Turbo both debuted in 
1972, to mark the summer Olympics 
which were held across the street from 
the BMW headquarters and the Munich 
plant.

that doesn’t include those workers ‘not 
on the payroll.’ By 1959, BMW had less 
than 6,000 employees. At the end of 1972,  
headcount was back up to almost 25,000. 
 Starting in 1973, BMW started 
establishing its own subsidiaries in each 
country, first in France and then in other 
markets. BMW of North America was 
established in 1975, taking over from 
Max Hoffman. 
 BMW Motorsports introduced its 
own model, the M1, in 1978. While not 
a sales success, the M1 was BMW’s first 
attempt at a mid-engined supercar. In 
1979, the company opened an engine 
plant in Steyr, Austria, which remains a 
center of competence for many BMW 
powerplants.

David Lightfoot, Editor-in-Chief
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to Mark the centenary year, a  
special publication will provide a wealth 
of information not only about the  
history of the BMW Group but also 
about key future issues, such as energy, 
demographic change, globalization,  
digitalization and mobility. They will 
consist of a mixture of essays, reports, 
studies and interviews with experts, 
 and reflect the diversity of the BMW 
Group as well as its brands BMW, MINI, 
Rolls-Royce and BMW Motorrad.
 
Volume 1: “Back to the Future” 
A comprehensive company portrait, 
charting its history from the first BMW 
aero-engine to the successful comeback 
of the MINI and Rolls-Royce brands.
 
Volume 2: “Road Trips – Journeys  
to the Places where the Future has 
already arrived” 
This volume shows iconic products from 
the history of the BMW Group venture 
into important areas of the future.
 
Volume 3: “Where is the BMW Group 
Headed?” 
BMW Group experts explore the  
question of how the company can— 
and must—develop.
 

BMW Group Special Centenary Publication

Volume 4: “Fast & Curious”
A tongue-in-cheek look at the full  
spectrum of mobility as envisioned  
over the years, from Icarus via Knight 
Rider to the remote-controlled BMW  
of James Bond.
 
Volume 5: “Where do we go from here?”
A compact atlas of the future, in which 
detailed maps and graphics chart the 
development of tomorrow’s world.
 
Volume 6: “The End of the World  
was yesterday” 
A collection of academic essays about 
visions of the future.
 

Volume 7: “Out of the Box”
This volume provides some surprises 
from the BMW Group archives.
 
Volume 8: “Gallery 2116” 
Renowned illustrators put pen to paper 
to sketch their interpretations of future 
mobility. The result is a visionary spec-
trum of colorful science fiction worlds.
 
Volumes 9–12 are dedicated to the  
Vision Vehicles of the brands BMW, MINI, 
Rolls-Royce and BMW Motorrad
In these volumes dedicated to the Vision 
Vehicle, the BMW Group design team 
will offer insights into how and why the 
vehicles were created.
 
Volume 13: “Talking about Tomorrow” 
Thoughts and opinions of personalities 
from politics, business and the academia 
on key future issues.
 
 As the centenary celebrations get 
under way on March 7, 2016, the series 
of publications will consist of just nine 
initial volumes to be distributed to a 
limited circle of recipients. In the weeks 
and months that follow, the remaining 
Vision Vehicle books as well as “Talking 
about Tomorrow” will be added to the 
collection. From October 2016 onwards 
the books will be available from book-
stores as a limited-edition single volume.
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On 7 March 2016 —one hundred years 
to the day since what’s now known as 
BMW AG was first entered into the 
commercial register—the BMW Group 
launched its 100th anniversary celebra-
tions. Running under the motto THE 
NEXT 100 YEARS, a unique program 
of centenary events is scheduled to travel  
the globe, with a particular highlight  
being the BMW Festival and BMW  
Festival Night from 9 to 11 September 
2016 in Munich. Thousands of visitors 
from Germany and around the world 
are expected to attend the event, which 
will be held in the Munich Olympic Park,  
near to the birthplace of the company. 
Venues will include the Olympic Stadium,  
its parking area and Olympic Hall as well  
as BMW Welt and the BMW Museum.
 From 9 to 11 September 2016, three 
days of events in the Munich Olympic 
Park will present the BMW brand along 
with its BMW M and BMW i sub-brands,  
BMW Motorrad and BMW Lifestyle. 

Covering an area of 110,000 square 
meters, the show will offer visitors the 
chance to experience the entertainment 
and excitement of the BMW brand and 
its products—past, present, and future.
 In a unique brand presentation, 
guests from around the world including 
more than 2,000 international BMW 
Club members will experience the  
emotion and fascination of BMW to  
the full. In a relaxed and lively festival 
atmosphere, they will be able to immerse  
themselves in the world of future mobility  
and connectivity through interactive  
elements or by simply sitting back and 
enjoying the information, inspiration 
and fun. The experience zones will be 
spread out around the 300 or so classic 
and current vehicles. The day program 
offers something to suit all ages and 
tastes and includes all sorts of surprises.
Admission to the daytime BMW Festival  
is free of charge for everybody.

On 9 and 10 September 2016  
the BMW Festival Night in 
the Munich Olympic Stadium  
will present the BMW brand’s  
success story and celebrate the 
next 100 years to come. Hosting 
the centenary show will be top 
German radio and television  
personality Thomas Gottschalk, 
who will wow audiences with a 
cast of prominent people and 
legendary cars and motorcycles.   
 There will also be plenty of  
musical highlights, ranging from 
classical to pop, courtesy of an 
array of renowned international 
artists and groups, including the 
Munich Philharmonic Orchestra, 
Eva Lind, Peter Kraus, Lena,  
Simply Red and Sunrise Avenue.
 Completing the package  
will be a series of captivating 
performances, such as the world 
famous ‘Red Bull Flying Bach’  
by world champion break-dancers 
the Flying Steps.
 Tickets for the BMW Festival 
Night on 9 or 10 September are 
available for purchase at www.
bmw-festival.com or at München 
Ticket. The show program is  
identical on both evenings.
 The website also provides all 
the latest information about the 
BMW Festival schedule and the 
BMW Festival Night.

BMW Festival and Festival Night BMW Festival 
Night

www.bmw-festival.com
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BMW AG released its annual 
report in late March. While pretty 
dry reading, there are a few  
interesting points. Headcount for 
the company has been constant 
at around 100,000 worldwide for 
years. Increased production was 
offset by automation and use of 
robots. But since 2011, headcount 
has started to climb and by the 
end of 2015 totaled 122,244.
 Perhaps the most unintention-
ally humorous item in the annual 
report is the disclosure of the  
acquisition of HERE by BMW 
AG, Daimler AG (Mercedes-
Benz) and AUDI AG. 
 HERE was purchased from 
Nokia so the big three German 
luxury carmakers would have 
access to HERE’s mapping 
technology. While this acquisition 
has been widely reported in the 
business press, what had not been 
reported was that as part of this 
acquisition, a holding company 
was set up to own HERE B.V., 
based in Amsterdam. The name  
of the holding company, wait for  
it, is THERE B.V. Yep, HERE  
is a wholly-owned subsidiary  
of THERE. We can’t make this 
stuff up. 

Who’s on First?
The motto of the BMW Group’s centenary celebration is THE NEXT 100 YEARS. 
Yep, all caps. Amongst other things, BMW unveiled a concept car called Vision 
Next 100. Pictured with BMW Group Board of Management, the Vision Next 100 
features a flexible skin, similar to the fabric skin on the 2008 GINA Concept, done 
while Chris Bangle was still with BMW. The Vision Next 100’s skin allows for fully 
enclosed wheels while still allowing the front wheels to turn. 

The Next 100 Years

HERE is a  
wholly-owned  
subsidiary  
of THERE.
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BMW Group Classic, previously  
BMW Mobile Tradition, opened their 
new facility on March 7, 2016, exactly 
100 years to the day since BMW AG 
was entered into the commercial  
register. The opening marked the start 
of celebrations for BMW’s centennial 
year. The new facility is located at  
Moosacher Strasse 66, a significant  
address as it is the place where the  
company first began. 
 The new home of BMW Group 
Classic was once the cradle of industrial-
scale manufacturing of BMW engines: 
it was on Moosacher Strasse that the 
company first began producing aircraft 
engines in large numbers from 1918 on. 
Late in 1920, however, Knorr-Bremse 
took over ownership of the entire site 
and the buildings on it. Soon after, 

BMW Group Classic Opens New Facility
BMW AG built new manufacturing 
facilities on Lerchenauer Strasse, not far 
from the original factory, where it would 
expand production to include engines 
for cars, trucks, motorcycles and boats 
over the period that followed. 
 And now, more than 90 years later, the  
acquisition of the premises (in 2014) for 
BMW Group Classic sees the company  
returning to its historic roots. The inte-
gration of part of the old production 
halls and the heritage-protected gate 
building into the overall concept for  
the new BMW Group Classic site also 
offers the opportunity for an intriguing 
confluence of architecture and function  
in the mold of the BMW Museum, 
which has also been heritage-protected 
since 1999. 

 BMW Group Classic is the branch 
of the BMW Group responsible for all 
activities revolving around the history 
of the company and its three brands 
—BMW, MINI and Rolls-Royce. The 
BMW archive, for example, specializes 
in answering questions on the history  
of the company, its brands and products. 
The BMW Museum conveys the fascina-
tion of the BMW brand—through its 
permanent collection and temporary 
exhibitions—with vivid references to the  
present and future. And BMW Group 
Classic’s brief also extends to participating  
in classic events, preserving and managing  
a collection of some 1,000 exhibits, and 
offering far-reaching services for owners 
of historical vehicles, from the supply of 
replacement parts to full restoration.






